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Money can buy
concrete & steel.

But ambition creates a
building that defi es gravity.

Corporate Banking
We know that ambitious projects require a lot of capital to get 
off  the ground. At ADCB, we work to understand the specifi c 
needs of our clients’ industries in order to provide bespoke 
solutions to see your projects through from beginning to 
completion. Learn more at adcb.com
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In this issue, we celebrate the ordinary and extraordinary lives in the UAE. Each resident 
regardless of nationality has undoubtedly browsed goods from every corner of the globe at a 

Lulu Hypermarket. On page 8, you can read the story of how a family business grew to become 
one of the world’s biggest retailers.

Another group which has experienced exponential growth is the Architectural Consulting 
Group, which has been serving the community of the UAE for over 40 years. From iconic buildings 
to quiet communities, you can read about how the Abu Dhabi-based group has cemented itself 
in the UAE’s history from page 12.

If you’re feeling inspired by these stories of enduring successes, we explain how you can start 
your own business on page 14. Acknowledging that the UAE is a nation of entrepreneurs that 
welcomes new ideas, we also take you through the basics of how to launch your venture so you 
can discover this supportive environment.

If you’re more concerned about where to invest your money, we also take you through the 
intricacies of Bitcoin on page 16. A virtual currency in a physical world, Bitcoin has garnered 
much attention, but is it really the currency of the future?

For more traditional investments, we explore the implications of lower oil prices on page 18. 
Furthermore, those looking to invest their money according to Islamic principles can meet 
the team at Islamic Finance House on page 20. Islamic finance offers all investors an ethical 
alternative with superior returns.

On the other hand, if you’re a small business owner, you can’t afford to take any risks with 
your livelihood. Which is why, we take you through the insurance policies that will give you peace 
of mind on page 22.

Since tourism is emerging as one of the driving forces of the UAE economy, we take a look 
at Colliers International’s inaugural MENA Hotel Market Forecast, which points at the significant 
opportunities for the hospitality market in the UAE, on page 24.

Life may be fast-paced in the UAE, but no one is in a hurry to get a speeding fine. Unfortunately, 
many are stuck interpreting the UAE’s roadsides. We clear up the confusion on page 26.

If you are looking for an exhilarating drive, why not visit Al Forsan International Sports 
Resort, home to a 1.2 km professional kart circuit, among many other activities it offers. We visit 
the unique resort on page 28.

If you’re interested in getting behind the wheel on a journey of discovery, we’ve road-tested some 
of the UAE’s best short haul breaks. Discover where you can be in less than two hours on page 29.

Rather stay closer to home? Why not explore Qasr Al Hosn, often dubbed the birthplace of 
Abu Dhabi? We unearth some of the emirate’s most fascinating history on page 30.

We end this issue with the peace and serenity of a traditional Arabic garden. Gardens have 
been providing shelter for weary souls for centuries in the Middle East; we explain how you too 
can cultivate your own piece of Paradise on page 33.

We hope you enjoy this issue of Emirates Review magazine! We welcome your comments and 
suggestions so if you’d like to get in touch, feel free to drop us a line at emiratesreview@cpifinancial.net 
or visit our website www.emiratesreview.ae. 

Welcome to 
Emirates Review!

page 5 intro message.indd   5 22/03/2015   11:31
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Finance House 
participates in 
Annual Terry  
Fox Run
As part of its ongoing CSR activities and 
its efforts to support noble causes, Finance 
House Group, participated in the 20th Annual 
Terry Fox Run which was held at Abu Dhabi 
Corniche on 27 February 2015. FH Group staff 
were present at the event, helping to raise 
funds for cancer research in the UAE and 
reflecting the company’s dedication to giving 
back to the community.

Finance House Board recommends 20 
per cent cash dividend and 2.5 per cent 
stock dividend
Finance House P.J.S.C. (FH) reported a 
consolidated net profit at the group level 
of AED 73.3 million for the year ended 
31 December 2014. The FH Board has 
recommended a 20 per cent cash dividend 
and 2.5 per cent stock dividend. Profit 
attributable to the equity holders of the 
parent (FH) for 2014 was higher at AED 
80.7 million, compared to AED 76.9 million 
in the previous year. Total Assets as of 31 
December 2014 swelled to AED 4.88 billion compared to AED 4.10 billion as at 
31 December 2013, registering a robust increase of 18.9 per cent during the year. 
Mohammed Abdulla Alqubaisi, Chairman of Finance House said, “We are proud 
to maintain our profitable stance for the tenth successive year since inception. 
From 2004 through 2014, we have experienced a complete boom-bust cycle and 
it is gratifying to note that our resilient business model has delivered profitable 
growth not only during periods of rapid economic growth but also during periods 
of economic turbulence. For a genuine private sector enterprise operating 
in the fiercely competitive UAE financial services sector, this is a creditable 
achievement indeed.”

Finance House participates in Tawdheef 2015
Finance House (FH) is participating in Tawdheef 2015, the UAE’s most prominent recruitment exhibition 
taking place at Abu Dhabi National Exhibition Centre (ADNEC). Organized by Abu Dhabi Tawteen Council, 
the exhibition features a significant number of job opportunities across several government and private 
sector organizations, focusing primarily on attracting young Emirati talents looking to launch or advance 
their careers. Lina Elaraj, Group Head – Human Capital & General Services at Finance House said, “Our 
participation in Tawdheef 2015 reflects our continued endeavors to support Emiratisation efforts across 
the UAE. Our dedicated team will be ready to welcome applicants and provide them with all the necessary 
information about Finance House and the opportunities it offers on both career and training levels.”

Finance House maintains Investment Grade 
Credit Rating with Stable Outlook 
Finance House (FH)’s Investment Grade Corporate Credit Ratings of “BBB-” Long-Term and “A3” 
Short-Term, both with a Stable Outlook, have been affirmed by Capital Intelligence (CI), the international 
credit rating agency. FH is among the very few private sector companies in the GCC that have secured/
maintained an investment grade corporate credit rating from an internationally reputed credit rating 
agency. CI stated, “These ratings are supported by a strong capital base, good capital ratios, improved 
asset quality, good liquidity ratios and rising profitability”. Mohammed Abdulla Alqubaisi, Chairman of 

Finance House said, “The credit rating reaffirms the stable financial condition, robust earnings growth and sound growth strategies of 
Finance House. It is also a testament to the resilience of our business model, robust corporate governance structure and the effectiveness 
of an experienced and well-knit senior management team.” 

page 6-7 Business outlook.indd   6 23/03/2015   11:22
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Finance House Securities wins Best 
Domestic Equities Trading Service Award 
for the second consecutive year
Finance House Securities (FHS) won the Best Domestic Equities Trading Service award at the 
Banker Middle East Product Awards 2015 for the second consecutive year. Since inception, FHS 
has been allotted to ensure maximum customer satisfaction by offering conveniently tailored 

services and accessible online solutions that brace users in extracting considerable value and insightful features. This award comes 
in acknowledgement of several initiatives, one of which is the 3-month commission-free online trading campaign, which has enabled 
customers to open online trading accounts and place orders free of commission margins, from the date of account opening. Ayman Al Khatib, 
General Manager of Finance House Securities, said, “It is such a privilege to be crowned with the Best Domestic Equities Trading Service 
award in the UAE for the second consecutive year. We have challenged ourselves into always innovating our business processes and raising 
our operational standards. Consequently, we have incorporated this ever-growing drive into our daily tasks, and seen its impact through our 
expansion both in terms of our customer and our operational bases, with the opening of our branch in Dubai Financial Market.”

Insurance 
House opens 
new branch in 
Mahwi
Insurance House (IH) has 
opened a new branch in Mahwi, 
Abu Dhabi. This is the sixth 
branch of IH in the UAE, in 
addition to its head office and 
branches in Dubai, Sharjah, 
Mussafah and Samha which 
reflects the management’s 
responsive approach to the 
increasing demand on its 

product offerings. Mohammed Othman, Chief Executive Officer 
of Insurance House, said, “The establishment of a new branch in 
Mahwi complements our network expansion strategy in the UAE 
and marks another major milestone of which we are all proud. 
With the support of our management and clients, we look forward 
to deepening our local presence and playing an even more 
significant role in the insurance industry.”

PwC: Sizeable IPOs during the year bring activity 
to its strongest levels since the financial crisis
2014 showed strong signs of recovery in terms of Initial Public Offering (IPO) activity in the Gulf 
Cooperation Council (GCC) after the slowdown in equity capital markets’ performance following 
the financial crisis. Improved market performance and macroeconomic fundamentals as well as 

a conducive regulatory environment were all contributing factors to positive market sentiment and investor appetite, encouraging issuers 
to execute their IPO plans, PwC’s Capital Markets team found. The fourth quarter of 2014 witnessed a total of five IPOs in the GCC, raising 
$7.3 billion- leading to a considerable increase as compared to the same quarter last year which saw a total of three IPOs raising $179 
million.  IPO performance during Q4 2014 was also stronger than the previous quarter, which saw a total of two IPOs raise $1.6 billion.

Debt restructuring credit 
positive for the UAE banking 
system, says Moody’s 

State-owned conglomerate, Dubai World Group (DWG) 
reached an agreement with a majority of its creditors 
on a second restructuring of its $14.6 billion outstanding 
debt. The new features of the agreement will reduce the 
overall risk profile of the exposure, says Moody’s Investors 
Service in a report. According to Moody’s projections, 
the reclassification of the restructured DWG debt brings 
UAE’s asset quality and coverage of problem loans by 
loan loss provisions closer to that of the GCC average. 
“This reclassification will contribute significantly to an 
improvement in Moody’s key banking system ratios,” 
said Nitish Bhojnagarwala, a Senior Analyst at Moody’s. 
“UAE banks’ non-performing loans to gross loans ratio is 
expected to fall substantially to around 6 per cent at year-
end 2014 from 9.2 per cent in December 2013 — a credit 
positive for the UAE banking system.” 

page 6-7 Business outlook.indd   7 23/03/2015   11:22
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Headquartered in Abu Dhabi, Lulu Group International is ranked as 
one of 10 fastest growing retailers in the world.

Where the world 
comes to shop

LuLu Group International started 
as a family venture and is now a 

global group with operations spanning 
3 continents. In the spirit of its tagline, 
Lulu Hypermarkets is where the world 
comes to shop. 

Through its many divisions, LuLu 
Group International sources, imports and 
sells the best the world has to offer to the 
Middle East. LuLu Group International is 

first supermarket in Abu Dhabi back in 
the ‘90s. Lulu Centers, in the shape of a 
department store, gradually spread to the 
other emirates and during the course of 
the next decade became an established 
brand in the regional retail sector. 

At the turn of the new millennium, 
the Group embarked on an aggressive 
expansion plan with the opening of the 
first Lulu Hypermarket in Dubai. Since its 
launch, the Lulu Group has gained a loyal 
customer base of over 500,000 shoppers. 
Serving an international community, its 
products, patrons and people come from 
all over the globe. 

LuLu Hypermarkets, Supermarkets 
and Department Stores now control 
32 per cent of the retail market share 
with 113 stores spread across the GCC, 
Yemen and Egypt.

Following this success, LuLu Group 
International branched out into shopping 
malls, spearheaded by its wholly owned 
subsidiary Line Investment & Property 
LLC (LIP). Over the last 6 years, LIP 

a highly diversified entity with operations 
spanning a vast geographical landscape. 
As well as the retail chains it is renowned 
for, the Group has interests in imports 
and exports, trading, shipping, IT, travel 
and tourism and education. However, 
LuLu Group International is perhaps best 
known for changing the face of retail in 
Abu Dhabi. 

LuLu Group International opened its 

page 8-10 In focus.indd   8 18/03/2015   08:46
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psychographic profiles of the customers 
in that area. This helps the Group to 
position the stores in line with customer 
preferences and expectations. 

SOURCING THE BEST
Because of the vastness of the Group’s 
reach, Lulu Group International patrons 
are unlikely to find anything out of 
stock. With operations wrapped on a 
global scale, the Group gathers the best 
produce and channels it from around the 
world to its shelves.  

The Group has its own manufacturing 
and outsourcing facilities spread across 
East and Southeast Asia, the Indian 
subcontinent and Africa. State-of-the-art 
logistics centres in Abu Dhabi and Dubai 
with regional hubs in different countries 
help to seamlessly integrate multilevel 
functions and real time decision making 

has launched several major projects 
including Mushriff Mall, Khalidiyah 
Mall, Al Wahda Mall, Al Raha Mall, 
Mazyad Mall and Al Foah Mall. It has 
also won the management rights of 
the prestigious Madinat Zayed Shopping 
Centre and Gold Centre in Abu Dhabi.

LIP is now working on ambitious 
new projects to be launched in Dubai, 
RAK, Muscat, Doha, Kuwait, Bahrain 
and Saudi Arabia. It currently has 11 
malls under construction. Its multi-
ethnic workforce enables the Group to 
understand the needs of the cosmopolitan 
clientele typical of the Gulf region. An 
ever expanding customer base, both 
geographic and psychographic, means 
the Group must continually expand into 
new areas. Precise and reliable market 
feedback must be correctly analysed by 
the Planning and Development Division 
before a new project is given the go ahead.

The choice of location, layout and 
interior design of every new outlet is 
decided by the demographic and 

Cont. overleaf

to maintain an optimum level of stock 
at all times. One of the largest fleets of 
modern delivery vehicles ensures that 
stock is always plentiful. 

Amroon Foods Pvt. Ltd. and Fair 
Exports (India) Pvt. Ltd. are also part of 
the Lulu Group, and are two of the largest 
meat processing facilities in India with 
plants in Lucknow, Mumbai and New 
Delhi. In addition to meat, Fair Exports 
also handles silk and a wide range of 
garments.

EMKE Commodities, a subsidiary 
of Gulf Star commodities, the Group’s 
commodities trading unit, ensures the 
best products right from the source. It 
has bases in the commodity-rich African 
countries of Kenya, Benin, Uganda, Togo, 
Ghana, the Ivory Coast, Mozambique, 
Nigeria and Senegal. It exports quality 
agro products, including coffee, rice, 

  SINCE ITS LAUNCH, THE LULU GROUP HAS GAINED A LOYAL CUSTOMER BASE 
OF OVER 500,000 SHOPPERS 

page 8-10 In focus.indd   9 22/03/2015   11:35
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pulses and fruits, to the Middle East, 
Europe, the Far East and India.

PTEK Prima Ekspor – Jakarta 
consolidates the entire spectrum of the 
Group’s product sourcing and marketing. 
PTEK Prima Ekspor manufactures and 
exports textiles, clothing, furniture, 
accessories and household goods among 
other things for the Group’s retail chain 
in the Middle East. EK Prima Exports 
coordinates marketing activities in the 
Far East with its full-fledged operational 
bases in Bangkok, Hong Kong as well 
as in Shanghai, Guangzhou and Yiwu 
in mainland China. Its activities include 
sourcing of all types of garments and 
departmental store items and their 
export to countries in the Middle East.

FRESH IDEAS
The Group’s large scale import and 
wholesale distribution of perishable 
goods ensure that shoppers get only the 
freshest produce from EMKE’s shelves. 
With direct imports and  state-of-the-art 
logistics, the distribution to the retail 
network is bound to be effective. EMKE 
Stores are reputed ship chandlers in Abu 
Dhabi while EMKE General Trading takes 
care of the Dubai and Northern Emirates’ 

markets with well trained staff and a 
large fleet of modern delivery vehicles.

Al Tayeb Cold Stores, the Group’s 
import division, are the exclusive importers 
of many leading brands in frozen meat, 
poultry, vegetables and dairy products. The 
division has an excellent infrastructure 
setup including extensive cold storage 
facilities and distribution networks.

LuLu Group International also sates 
its customers’ learning hunger. Eager to 
meet its patrons’ needs on every level, 
LuLu Group International launched two 
premier educational institutes, Syscoms 
Information Technology and Syscoms 
College, in 1990 and 1999 respectively. 
Both institutes offer quality education 
and training to meet the growing need for 
IT literate professionals. 

The Group also takes care of its 
customers’ travel needs. LuLu 
International Travel & Tourism offers 
a comprehensive suite of corporate 
travel solutions covering everything from 
corporate travel, cargo services, cruise 
bookings, charter flights, budget travel, 
hotel and flight representation, travel 
insurance and forex services. 

LuLu’s International Travel & Tourism 
network includes branches in Dubai & 

Al Ain, while more locations are being 
added. LuLu’s global operations are 
carried out through associates and travel 
partners located in every continent. Its 
wide customer base includes government 
departments, corporates, service 
organisations, educational institutions, 
hospitals and embassies. 

BRINGING THE WORLD TOGETHER
As a company with strong CSR policies, 
the Group has always been in the 
forefront when it comes to giving back to 
society. A committed supporter of various 
social initiatives of the Government, the 
Group’s efforts have been applauded by 
the authorities in many countries.

A participative work culture prevails 
at LuLu Group International, which is 
truly global. Its international clientele 
must be matched with an international 
workforce. The Group’s staff are 
continuously expanding to meet the 
rapidly changing needs of the market. 
Its people extend across all barriers of 
ethnicity and language, sharing one work 
culture, one vision and one commitment 
– to serve the customer. 

Cont. from page 9

YUSUFFALI M.A.
Managing Director of LuLu Group 
International

Yusuffali Musaliam Veettil Abdul 
Kader was born in the Thrissur 
district of Kerala, India in 1955. 
He completed a diploma in Business 
Management & Administration in 
Gujarat before moving to Abu Dhabi 
in 1973 to work with his uncle, MK 
Abdullah, the Chairman and founder 
of LuLu Group International. Yusuffali 
diversified the business by developing 
the import and distribution of frozen 
products from Europe and the US. 
He changed the face of retail 
in Abu Dhabi by launching Lulu 
Hypermarkets. Yusuffali is closely 
involved in many social, charitable and 
humanitarian activities in India and 
the Gulf. Yusuffali is married and has  
three daughters.
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Building an empire
Architectural Consulting Group 
shares its inspiring story of 
innovation and growth.

O ver the past 40 years, Architectural 
Consulting Group (ACG) has thrived 

and evolved into one of the most renowned 
architectural, engineering, interior 
designing and project management firms 
in the GCC and neighbouring countries. 
Founded in 1975 by Antoine Chamaa in 
Lebanon, ACG expanded its operations to 
Abu Dhabi in 1976, Al Ain in 1979, Doha in 
2000, Dubai in 2006, Fujairah and Muscat 
in 2008. Its Headquarters are located in 
Abu Dhabi, with branch offices in Dubai, Al 
Ain, Fujairah, Qatar, Lebanon and Oman.

Aiming to produce bespoken designs 
and construction solutions for their projects, 
ACG is an ISO Certified Company. Accredited 
with a Quality Management System (QMS) 
Standard ISO 9001:2008 Certificate, all 
services it performs are in line with proven 
track record systems and methodologies 
that  comply with the company’s QMS 
and ensures the  continuous successful 
completion of all of projects.

ACG’s services encompass the 
following sectors all under one roof 
ensuring complete coordination 
throughout the life time of a project:
• Planning & Urban Design Development
• Architecture
• Civil Engineering
• Mechanical Engineering
• Electrical Engineering
• Structural Engineering
• Interior Design
• Project & Construction Management
• Contracts & Quantity Surveying

BUILDING SUCCESS
ACG understands that successful 

reputation has led to some of the 
largest developers in the Kingdom of 
Saudi Arabia to seek the company’s 
services; enabling it to  currently provide 
consultancy services on three major 
developments in Riyadh and Mecca.

Moreover, the past 4 decades have 
witnessed ACG design and build  not 
only an impeccable track record and 
paramount  projects but a solid reputation 
throughout the Gulf region. This is 
evidenced by a long list of successfully 
completed architectural projects, 
landmarks and iconic projects  that can 
be found in every city in the region: 
Marina Mall Abu Dhabi; Etihad Airlines 
Headquarters; Fujairah Rotana Resort & 
Spa Al-Aqah beach; Amaya Towers Reem 
Islands; Mushrif Mall; Wahat Hili Mall & 
Hotel; Sheikh Mohammed Bin Rashed 
Library in Dubai; Repton School in Dubai; 
Twin Towers; and the Tawwar Mall in 
Doha, among many others.

Nevertheless, ACG is also renowned 
for the delivery of high profile projects 
like The Diwan of the Crown Prince 
of Abu Dhabi as well as several 
Governmental buildings. 

architecture is fundamental to improving 
people’s lifestyles and enhancing their 
quality of living. It approaches each and 
every project with the goal of realising 
the client’s objective, all within the 
community’s vision and guidelines. 

ACG’s diverse portfolio includes projects 
covering: residential, commercial, retail, 
office, entertainment, hospitality, leisure, 
educational and industrial assignments. 
The Company provides consultancy 
services in master planning, architecture, 
electro-mechanical, structural, interior 
design, landscape architecture, cost 
control, as well as project and construction 
management services. 

Furthermore, ACG’s portfolio 
encirculates a long list of successfully 
completed architectural projects that 
cover a full spectrum of building types; 
projects, whether large or small, are being 
tackled with devotion and determination. 
Noting that, on most of these projects, 
ACG was entrusted to not only provide 
design and engineering services, but its 
scope of work also included project and 
construction management services.

ACG’s success and flawless 

Plaza at Sheikh Zayed Grand Mosque, Abu Dhabi, UAE
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CHANGING TIMES
ACG aims to create timeless architectural 
designs that adapt and respond to the 
context of each project; the end product 
outcome being an intelligently enduring 
living space. This is an adaptation that 
crosses boundaries and goes beyond 
the designing spectrum;   fundamentally 
driving ACG’s business strategy. As a 
company, ACG prides itself on its ability 
to balance its knowledge of local culture 
and lifestyle with the market conditions 
and needs. 

Being a pioneer in adapting 
ESTIDAMA as well as adopting and 
implementing the Master Plan 2030, 
ACG is keen on always sticking to its 
core values and staying abreast of 
architectural trends and regulation 
changes. This has allowed ACG to better 
position itself from the competition 
especially during difficult times and 
thriving growth cycles.  

Carefully considering its employees’ 
and clients’ best interests, through every 
step of its decision making process, ACG’s 
loyalty to those who matter the most 
has been the corner stone of its story of 
success.  With such, it will continuously 
improve, evolve and always strive 
to provide the right answers and best 
practices to its clients and the community.

TURNING CHALLENGES INTO 
OPPORTUNITIES 
Yet even with 4 decades of experience, 
ACG has sailed through several business 
and economic cycles. It is normal and 
expected of any company providing 
services for several decades to endure 
different types of challenges that could 
be the result of economic slowdowns or 
other factors. This goes back to the know-
how of smart companies in finding ways 
to make the best out of the challenges 
they face and position themselves for the 
next growth cycle. It is no secret that the 
business environment, particularly in the 
construction industry, has experienced 
severe declines at one point or another. 

ups and downs of the market from within 
the same organisation; equipping them 
with empowered market know how.

With the seeds of development sown 
by UAE’s Father of the Nation, the late 
Sheikh Zayed Bin Sultan Al Nahyan, 
the UAE has emerged as a world class 
place to live, offering the best in lifestyle 
and environment. The continued efforts 
of its present leaders provide abundant 
scope and opportunities for additional 
top notch infrastructure and buildings. 
In a nutshell, the UAE is the place to be 
for any passionate architect who wants 
to experience design revolution at its 
best. As far as ACG is concerned, the 
trend has always been to develop smart 
design and timeless architecture.

ACG sees a streak of continuous 
development in the region which 
is bound to make the GCC region, 
especially the UAE, one of the most 
attractive places in the world to live in 
and do business. This is manifested 
by the sustained demand for liveable 
communities, smart buildings and 
infrastructures improvements.

ACG is adamant to steer the course 
with unparalleled loyalty to its people 
and communities. It will continue to 
build on its success as an architectural 
and engineering firm to be reckoned 
with in the UAE and Qatar, with plans 
to expand its footprint in neighbouring 
countries, Saudi Arabia and Oman  
in particular. 

However, with its forward looking 
strategy, clearly tested methodology, and 
proper systematic implementation of 
proven business tools, ACG has been very 
successful in responding to and benefiting 
from venturesome market conditions.  

ACG is a multi-cultural company 
following an international approach 
that combines local knowledge and 
understandings, its success has 
principally been due to the quality 
of its people. Their ability to produce 
high quality designs together with an 
understanding of what makes a building 
successful commercially, operationally, 
environmentally and socially is genially 
masked in their work. 

Armed with the latest technology, 
ACG’s team manages architectural 
services from the initial design concept 
until the handover of completed projects, 
thus transforming a blueprint vision 
into reality, which is one of the main 
characteristic of the group.

As the term ‘Group’ implies, ACG 
is founded on the basis of teamwork 
and ethical pillars where architects, 
engineers, planners, interior designers, 
quantity surveyors and project managers 
cooperate and coordinate their activities 
to achieve optimum results. ACG also 
implements a Principal-in-Charge 
methodology and assigns an ACG 
executive level principal to lead, manage 
and deliver each and every project. 

Being an employer of over 200 qualified 
and experienced architects and engineers, 
the team is collectively members of the 
following professional institutions: UAE 
Association of Engineers; RIBA; ARCUK; 
AIA; Project Management Institution 
(PMI); Association of Professional 
Engineers of Alberta Canada (APEGGA); 
American Association of Civil Engineers 
(AACE); and Swiss Village Association.

With an unusually high ratio of staff 
rate retention, some have been with 
ACG since its inception and to this day 
continue being part of its family. Which in 
turn has allowed them to, experience the 

Antoine Chamaa, Founder - Architectural 
Consulting Group (ACG)
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Getting started 
in Abu Dhabi

Abu Dhabi is known for welcoming and nurturing entrepreneurs; if you’ve got a new company ready to 
roll out in the business-friendly emirate, read our guide on how to get cracking.

I f you’re an entrepreneur keen on taking 
advantage of Abu Dhabi’s supportive 

climate and growing economy; the 
good news is, starting a business in 
Abu Dhabi is an easy manifest. Having 
an operating company running within a 
couple of days in the UAE’s capital city is  
evidently possible.

As opposed to the MENA region’s 
required bureaucracy for starting a business, 
the UAE’s process is effortlessly brisk and 
transparent. According to the World Bank, 
it takes an average of 8 days to start a 
business in UAE, compared to an average of 
18.9 days for the rest of the region. 

It is also strikingly cost efficient; with 
costs averaging a mere 6.3 per cent of 
income per capita, compared to 28.1 per 
cent for the rest of the region. Coupled with 
no minimum paid in capital requirements, 

4. Apply for the establishment card at 
the Ministry of Labour.

5. Register native workers with the 
Ministry of Labour.

6. Register native workers with the 
General Authority for Pension and 
Social Security.

ECONOMIC AND LEGAL 
INDENTIFICATION
Before beginning the official process, 
it is imperative to identify exactly what 
sort of business you plan to start. Is 
your business an establishment, a 
limited liability company, or a branch of a 
foreign company? This is because rules, 
requirements, conditions and fees of 
business setups in Abu Dhabi vary based 
on the type and nature of your company; 
thus, clarity becomes indispensable! 

whereas starting a business elsewhere 
in MENA demands a crippling 45.6 per 
cent of income per capita. More funds are 
left to pump into making your business  
a success.

Any entrepreneur is just 6 steps 
away from starting a business in Abu 
Dhabi; according to information from 
the World Bank, the following are the 
steps to be taken: 
1. Reserve a company name and apply 

for registration at the Department of 
Economic Development (DED).

2. Notarise the company’s Memorandum 
of Association at DED.

3. File company documents with 
DED; obtain trade licence and 
register for membership at the 
Dubai Chamber of Commerce and 
Industry (DCCI).
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According to the Abu Dhabi eGovernment 
Gateway; different types of businesses 
and the authority that comes with their 
establishment can be identified by the 
table below.  In addition to such, other 
commercial licences are also issued by 
Masdar City and the Media Zone Authority.

TRADE NAME REGISTRATION
Once you’re sure what type of business 
you’re starting, it’s time to choose your 
trade name. Pick a name that stands 
out and describes what sort of business 
you’re running. Bear in mind that:
• The name of your business must not 

have been previously registered or 
must not be currently used for the 
same category of activity or for a 
similar type of activity.

• It must be compatible with the required 
type of activity and legal status.

• It should not contain names of any 
religion, denomination, governing 
authority, or names and logos of any 
local, Arab and international bodies, 
institutions and organisations.

• The trade name should not be 
identical or similar to any local or 
international trade name registered 
with the Ministry of Economy.

• The trade name should not violate 
public law and order.

It is important to remember that:
• The preliminary approval is only valid for 

a period of 3 months from issuance date.
• If the preliminary approval expires, 

applicants must obtain a new certificate 
before proceeding to the next step

Cost of procedure: AED 100 
Time taken to complete: 1 day
Documents required: Trade name approval 
certificate (copy), no-objection letter from 
the Department of Naturalisation and 
Residency (foreign applicants only).

LICENSING
You’re almost there! Once you’ve received 
all your approvals, you can approach 
DED to pay fees, submit documents, 
complete all formalities, and collect the 
business licence. You will need to get 
foreign documents translated into Arabic 
by a legal translator and attested by the 
Ministry of Justice. It’s also important to 
note that the capital of foreign company 
branches and establishments should not 
be less than AED 250,000.

Cost of procedure: Varies
Time taken to complete: 3 days
Once you’ve got the licence in your hand, 
you have to apply for your establishment 
card at the Ministry of Labour; this takes 1 
day and costs AED 2,000. After that, all you 
have to do is register your native workers 
with the Ministry of Labour and the General 
Authority for Pension and Social Security a 
free of charge procedure that requires one 
day to be completed.

Once all of the above is complete, 
you’ll be in business and ready to join 
the legion of entrepreneurs who found 
success in Abu Dhabi! 

• The trade name should not be misleading 
to the consumer with regard to the type 
of business, its importance, size, etc.

• The trade name will be cancelled 
automatically at the end of the 
booking period if the name-holder 
fails to obtain a trade licence.

• The Department of Economic 
Development has the right to cancel 
or change a trade name if it finds 
out that the trade name is identical 
to an existing trade name or is 
not compliant with the terms and 
conditions set by the Department.

Cost of procedure: AED 110 for initial 
approval + AED 210 for name reservation
Time taken to complete: 1 day

APPROVALS
Once you’ve obtained your trade name 
registration certificate, you’ll be ready to 
apply for a preliminary approval from the 
Department of Economic Development 
(DED); which will make getting all your 
other approvals quick and easy. Although 
most economic activities only require 
the preliminary approval, Abu Dhabi 
eGovernment Gateway advises that some 
applicants may have to approach other 
authorities – DED will advise you on this. 

Type of licence Type of licensee Issuing entity
Commercial 
licence

Owners of companies or establishments 
for practicing business activities (i.e. 
general trading, construction, real 
estate, transportation, etc.)

Abu Dhabi Department of 
Economic Development 
(DED)

Agricultural 
licence

Owners of agricultural farms, or 
processors of animal and marine 
products

Abu Dhabi Department of 
Economic Development 
(DED)

Professional 
licence

Individuals who practice a 
profession or craft, relying on 
physical effort, or aided by tools and 
equipment (carpenters, masons and 
welders, etc.)

Abu Dhabi Department of 
Economic Development 
(DED)

Occupational 
licence

Individuals who practice a 
profession or craft, relying on their 
mental and intellectual abilities and 
talents (consultants, writers, lawyers, 
auditors, etc.)

Abu Dhabi Department of 
Economic Development 
(DED)

Industrial licence Owners of factories of all 
manufacturing industries

ZonesCorp

Tourism licence Owners of facilities that are specialised 
in tourism activities (hotels, travel 
agencies, boats rental firms, etc.)

Abu Dhabi Tourism & 
Culture Authority (TCA)

Law House Advocates & Legal 
Consultants offers professional and 
legal advice to those who are planning 
to start their own business. 
For more information, please visit 
www.lawhouse.ae
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Emirates Review asks if Bitcoin, that has as many critics as admirers, 
is really worth the paper it’s printed on.

Created in 2008 by an anonymous 
person or group of people known 

as ‘Satoshi Nakamoto’; Bitcoin was 
released to the public as an open-
source application in 2009. Simply put, 
Bitcoin is a digital cryptocurrency, an 
online payment system comparable to 
an anonymous PayPal account. 

The intricacies of the system can 
be baffling to the uninitiated; yet, many 
see bitcoins as an excellent investment 
opportunity and are keen to get involved. 
At the time of writing (17 March), bitcoin 
stood at BTC 1 to $290, according to 
Bitcoincharts; at the beginning of 2014 
when the price briefly spiked, one 
bitcoin could have gone for well over 
$1000, according to figures published  
on CoinDesk.

REAL MONEY?
To get started all you need to do is 
download the program and then either buy 
some bitcoins from an exchange or receive 
some. The first obstacle to surpass is, 
understanding that Bitcoins are not, in any 
way, physical; in other words, when you 

A virtual currency 
in a physical world

buy bitcoins you do not hold them, rather 
your purchase is equivalent to making a 
mark in a giant, universal, totally public, 
ledger. This ledger is responsible for 
tracking the origins and route of bitcoins 
since their creation. Which means that, 
no personally identifying information 
is held; you could not access this and 
find someone’s identity; however, you 
could track a bitcoin back through every 
transaction to its ‘minting’. 

The second concept to grasp is the 
process of minting a bitcoin (i.e. creating 
new currency) which is done through 
‘mining’. Again, nothing physical takes 
place, every time someone makes a 
transaction it is added to the universal 
ledger. The process is twofold: while the 
transaction is processed relatively quickly, 
the miners must also solve a complex 
mathematical hash puzzle known as a 
‘proof of work’ before changing the ledger. 

Although it is not important to fully 
understand what a hash is, it is important 
to understand its implications as a security 
system. A hash prevents anyone from 
making alterations to the ledger. In order 

to make any changes; solutions to these 
hashes would have to be found at a faster 
rate than that of the rest of the network, 
which would require a phenomenal 
amount of processing power. Moreover, 
miners are rewarded with bitcoins when 
they mine so, the faster they mine the 
greater the reward. Thus putting miners in 
a direct financial competition, incentivizing 
them to build and buy the fastest machines 
– securing the network.

Rewarding miners also deals with 
the issues of currency scarcity. For, every 
hash takes about 10 minutes to solve, 
the difficulty of the hashes is regularly 
adjusted so that this rule remains constant. 
Currently 13.8 million bitcoins have been 
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mined out of a maximum amount of 21 
million bitcoins that can be mined, once 
this limit is reached, mining will stop. A 
crucial point to note; on an approximately 4 
year basis, is that the algorithm arbitrarily 
reduces the reward in half. This means 
that, far more processing power is needed 
to maintain profitability. The first time this 
happened was in 2013, because of this 
regularity oversupply should, hopefully, 
not be an issue.

However, this does lead to a major 
flaw in bitcoin, looking 125 years down 
the line, miners’ rewards will dry up as 
all bitcoins will have been mined. Several 
scenarios have been predicted; either 
the currently inconsequential transaction 

fees increase until the market finds 
equilibrium and the volume of trade gets 
to a  high enough level that miners can 
still make profits off of relatively low yield 
current fees. Or, a public organisation 
such as a government or NGO steps into 
to handle the ledger. There is talk among 
the developers around reworking the 
transaction system since at the moment 
it is more of a way for users to get 

their transactions prioritised by miners 
which tend to be a few fractions of a 
cent. However, due to the fluidity of the 
situation and the length of time any 
prediction is likely to be erroneous.

WHAT IS A BITCOIN?
Given the above, we finally reach the 
core of a globally debated issue, what 
exactly bitcoins are. China classifies 
bitcoin as an investment target – 
essentially a commodity. This is hardly 
surprising given that the vast majority of 
bitcoin accounts do not trade, but simply 
hold and hope that market volatility 
will be favourable. Contradictorily, the 
USA defines bitcoin as a “convertible 
decentralised virtual currency”. 

The benefits to the user though are 
numerous; privacy and ease of access being 
perhaps the two most significant. Unlike 
a conventional bank account, a bitcoin 
address can be set up in moments and 
transaction costs are almost nil.  However, 
there most definitely are problems with 
this module, namely that without internet 
access there is no currency. Moreover, few 
businesses accept bitcoin, even if their 
number is increasing daily. Nevertheless, 
the greatest flaw in bitcoin lies in its 
relative newness and the intense price 
volatility brought about by such. Thanks to 
an impressive spectator bubble, bitcoins 
were arguably the worst investment of 
2014, and this elasticity shows little signs 
of ceasing in the short term.

In addition, Bitcoin has been declared 
dead two-dozen times since its inception; 
one website has recorded 29 published 
obituaries for the currency. But each day 
more trades are made and transactions 
occur, bitcoin gets that much harder to 
kill. Indeed, the decentralisation of the 
network means that as long as there is 
internet total eradication is implausible. 

The future of bitcoin is difficult to 
predict, but given the slow movement from 
a speculative commodity towards a real, 
albeit non-fiat, currency, its use is set on 
becoming more widespread. 

  BITCOIN HAS BEEN DECLARED 
DEAD TWO-DOZEN TIMES SINCE ITS 
INCEPTION; ONE WEBSITE RECORDS 
29 PUBLISHED OBITUARIES FOR  
THE CURRENCY 
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O il traded near the USD 50/barrel on 
NYMEX, and USD 60/barrel on the 

ICE exchange after its weekly decline 
in over a month. Adding to such, Libya 
has restarted its crude oil production 
following the repairment of its pipeline; 
as for Oman, one of the largest Middle 
East producers outside the OPEC, it 
stated that it plans to raise output by 
980,000 barrels a day.

Bouncing back from its recorded 
low of USD 44.45/barrel on NYMEX and 
USD 46.59/barrel on the ICE in January 
2015 to USD 50.86/barrel and USD 60.35/
barrel on the NYMEX and ICE exchanges, 
crossing the cruicial psychological 
marker as of 23 February 2015. A key 
contributing factor that has led to such 
a discrepancy is the unwillingness of 
major oil producing countries (including 
the non-OPEC nations) in curbing oil 
production, despite a steep decline in 
prices. With such an occurance, shale oil-
producing companies have been driven 
to the brink of closure; thus, creating a 
demand-supply mismatch and causing 
prices to elevate.

DROP IN RIG COUNT TO 
LOWEST LEVELS SINCE 2011
The total rig count has decreased 
immensely due to a capitulation in oil 
prices. Data from Baker Hughes Inc 

Mr. Mohammed Wassim Khayata, Managing Director of 
CAPM, analyses the latest figures from the oil market.

(BAKEOIL Index), which tracks the total rig 
count of major oil exploring companies, 
outlines a sudden drop in rig volumes 
from a peak of 1,609 rigs in October 2014 
to a low of 1,019 as of February 2015.

Even though oil prices witnessed a 
marginal improvement in mid-February 
amounting to USD 50.67/barrel from 
a low of USD 44.45/barrel in January, 
the total rig count was still reduced 
from 1,366 levels in January 2015 to 
around 1,019 levels this month. This 
decline in rig count figures might 
continue accelerating over the month 
as oil exploration companies continue 
cutting capital spending. This in turn, 
could drive some oil exploration 
companies to closure; thereby reducing 
output marginally and consolidating   
the pricing power into the hands of 
major oil players that are unwilling to  
cut production. 

PRODUCTION AND INVENTORY 
LEVEL CONTINUE TO ELEVATE
Despite the significant drop in oil rig 
counts, US crude oil production levels 
continue to remain elevated even as 
benchmark prices peaked in February 
2015. With such, producers are solely 
focusing on drilling programmes that 
offer a higher return on capital as well 
as improve drilling efficiencies.

Have oil prices 
bottomed out?

EIA outlines that output has risen to 
9.28 mbpd for the week ending February 
2015, surging by more than 800,000 
barrels, since crude prices have peaked. 

GLOBAL CONSUMPTION 
PATTERNS REMAIN SUBDUED
Inventory levels have also increased to 
0.42 mbpd in February 2015 ompared to 
0.38 mbpd since crude price highs.

Whilst production levels continue to 
head upwards, higher levels of inventory 
have shown that demand for oil is still 
relatively subdued.     

          
FORECASTED INVENTORY 
LEVELS TO RISE DESPITE 
IMPROVEMENT IN PRICES
EIA has estimated that the total world 
supply of oil for FY 2016 (which include 
both OPEC and non-OPEC nations) will 
be at 94.23 mbpd, whilst total world 
consumption will remain at 94.15 mbpd, 
causing the creation of a marginal surplus.

However EIA continues to maintain 
its FY 2015 price forecast of USD 54.02/ 
barrel and USD 70/ barrel for FY 2016.

Noting that, unless consumption 
patterns improve, these optimistic forecasted 
levels should be viewed with caution. For 
only if consumption patterns improve, will 
there be any sign of improvement in overall 
economic outlook. 
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Introducing Islamic 
Finance House

Islamic Finance House (IFH) was the brainchild of Finance House’s 
management team who wanted to help quell the increasing demand 
for high quality Islamic finance products.

Islamic Finance House is a subsidiary 
of Finance House (FH) Group, a 

leading financial services provider 
in the UAE. The aim of FH Group 

management is to provide all sorts 
of financial solutions and related 

services catering to the socio-
economic needs of the country 

and its development through 
prudent ventures in various 
sectors such as financial, 
insurance, investment, 
legal, education and 
engineering consultancy 
services. IFH was born 
out of the need to meet 
the ever-growing demand 
of Shari’ah-compliant 
financial products and 
services in the region.

Licensed and regulated 
by the Central Bank of the 

UAE, IFH was launched in 
March 2008 as a private joint 

stock company. IFH is monitored 
and guided by an accredited 

Shari’ah supervisory board, 
comprising a group of notable scholars 

from the Islamic banking industry. 
The company has ventured into this 
market with a mission to provide better 
quality financial products and services 
in compliance with Shari’ah principles. 
It tailors products and services to 
clients’ requirements in order for 
them to make the most out of the  
thriving market.

Through an experienced and well 
developed team, IFH provides its 
customers with the best service and 
products, helping them to stay on top 
of their financial requirements and 
achieve their fullest potential.

CUSTOMERS COME FIRST
“We put our best efforts in identifying 
the exact requirement of our customers, 
so as to provide them with the service 
they need,” said Hazem Ismail Elaggan, 
General Manager, IFH. 
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For more information, please call 
800434 or visit www.ifh.ae

According to Elaggan, because of 
IFH’s wide range of diversified financial 
solutions, its customer base has 
increased substantially over the last 
year in both the retail and corporate 
sectors. “Most importantly IFH has been 
able to cater to its existing customers’ 
needs and retain them with the utmost 
satisfaction. It has achieved a significant 
growth in both its assets and liabilities 
portfolios,” said Elaggan.

IFH’s unique products and 
innovative solutions meet the needs 
of most corporate, SME and individual 
customers. During the year 2014, IFH 
launched Business Finance catering to 
small and medium sized enterprises, 
which received an excellent response 
from the market. 

IFH continuously strives to provide the 
best to its customers. It has recently 
signed agreements with Value House, 
an initiative launched by Finance House, 
offering holders of Islamic Finance House 
Covered Cards the opportunity to make 
purchases at discounted rates, among 
other benefits. Another popular offer at 
Islamic Finance House is for the issuance 
or taking over of labour guarantees, 
which is absolutely free provided the cash 
margin is kept in a profit bearing account. 

“All of our products are highly 
accepted in the market and get good 

responses,” said Elaggan. “However, 
the most popular products are the Al 
Rabeh Guarantee, SME Finance, Islamic 
Personal Finance (Yaseer) and Purchase 
& Lease Back.”

A LOOK AT IFH’S MOST POPULAR 
PRODUCTS
Al Rabeh Guarantee (Labour Guarantee) 
Al Rabeh Guarantee is a product 
designed to issue labour guarantees in 

favour of the Ministry of Labour with the 
following competitive features:
• No e-Guarantee charges (AED 25 per 

labour). 
• No e-Dirham Fees (AED 3 per single 

card transaction). 
• No issuance and renewal fees.
• Hassle-free guarantee take over and 

issuance. 
• IFH also pay you a handsome profit 

on the guarantees margin account.

Business/SME Finance 
IFH offers you Business/SME Finance, 
a host of solutions designed to help 
you achieve the fullest potential of your 
business. 
• Shari’ah-compliant product with a 

competitive profit rate.
• Settlement of other bank liabilities up 

to AED 1.5 million with an attractive 
profit rate. 

ISLAMIC FINANCE HOUSE’S COMMITMENTS TO ITS CUSTOMERS: 

• Providing personal financial advice through consultants who interact with 
customers on an individual basis, so as to gain an insight into their financial 
requirements and goals. 

• Appreciating the value of customers’ time and convenience. For example, a 
provisional approval is given immediately after the financing approval process is 
completed. 

• Offering the right solution to ensure the customer maximizes the value of IFH’s 
products and services provided.

• Guaranteeing utter transparency of fees and charges.

• Finance amount up to AED 1 million.
• Collateral Free Financing.
• Easy documentation and quick 

processing.
• Flexible financing up to five years. 
• One installment deferment per annum. 
• Free current account and a 

complimentary business covered card. 

Islamic Personal Finance (Yaseer)
Islamic Personal Finance (Yaseer) has 
been carefully designed to fulfil individual 
needs like renovating a home, paying off 
your children’s education fees, organising 
family vacations, travel, performing Hajj/
Umara, weddings and much more. 
Yaseer finance has sub products which 
are designed to comply with inspirational 
and sacred purposes: Taleem (education 
finance across UAE); Manasek (travel 
package to finance Hajj & Omrah); Safar 
(travel package to finance holidays).
• Competitive profit rate. 
• No salary transfer.
• No hidden charges.
• Free installment postponement and 

quick turnaround time.
Elaggan explained that IFH is looking 

to further expand its services and 
customer base through its presence all 
over the UAE as well as in the region. 
Its vision is to be named as a leading 
Islamic financial institute. In view of 
this, IFH is about to open its first two 
branches in Dubai by the 3rd quarter of 
2015 to cover Dubai and the northern 
emirates’ markets. 

  IFH’S UNIQUE PRODUCTS AND INNOVATIVE SOLUTIONS MEET THE NEEDS OF 
MOST CORPORATE, SME AND INDIVIDUAL CUSTOMERS 

page 20-21 Islamic finance.indd   21 18/03/2015   08:49



22 ISSUE 11

INSURANCE

A s an SME owner, a sufficient number 
of concerns overcome you; however, 

acquiring adequate insurance, will 
diminish one of these worries. Without 
the reserves of a large corporation, any 
mishap could spell disastrous for your 
livelihood and that of your employees. 
Having the right insurance policies in 
place gives you a peace of mind, allowing 
you to focus on more important aspects 
of running your business. 

LEGAL REQUIREMENTS
With compulsory employee medical 
insurance in Abu Dhabi and a similar 
law about to be imposed on Dubai, these 
added insurance expenses tend to be an 
SME’s biggest insurance expense and a 
mandatory cost that is placed on solid 
financial reasoning. Employees with 
adequate medical care are less likely to take 
prolonged leaves due to illness, and are 
more likely to show loyalty to an employer.

With such, it’s important to choose 
a policy that fully complies with the 
requirements of the Health Authority of 
Abu Dhabi. A product such as Insurance 
House’s Group Health Insurance is an 
ideal solution, providing innovative group 
benefits, credit insurance solutions, 
and a customizable policy to suit your 
business’ exact needs. 

Another legal requirement for 
companies in Abu Dhabi is Workman’s 
compensation. This form of insurance 
provides medical benefits and wage 
replacement to employees injured 
during the course of their employment. 
In the event that one of your employees is 

For Instance, if a catering business’ 
kitchen burned down, a business 
interruption policy would bridge 
the difference between the company 
being able to meet its expenses and 
closing down for good. Business 
interruption insurance is such a type 
of insurance that safeguards a business’ 
loss of income resulting from a disaster, 
such as a fire.

With the loss of income relating to 
either the closure of the business during 
the disaster, or the rebuilding of a facility 
that was destroyed. Insurance House 
also offers policies that cover losses due 
to production halting, as well as payables 
such as wages, rent and utility bills. With 
a quadrate   insurance policy designed 
to tick your need requirements from 
Insurance House, you can rest knowing 
you have the optimal level of coverage.  

injured at their line of duty, this policy will 
shield you both from financial hardships.

Insurance House also offers such a 
policy which covers death, disabilities as 
well as medical expenses incurred against 
losses or injuries sustained during the 
course of employment, in line with Law 
no. 8 of 1980. This is a solution optimal for 
SMEs that are looking to fulfil their legal 
obligations and rampart themselves from 
potentially expensive lawsuits.

TOTAL PROTECTION
While ensuring your company is complying 
with mandatory insurance policies, 
it’s imperative that such precautions 
be considered the bare minimum. All 
business owners know how perilous the 
market can be for SMEs, and the more 
protection a business has, the greater its 
chance of survival and success is. 

While many SME owners will only take out the mandatory insurance requirements, it may not be enough to 
keep every threat to your business at bay.

Ensuring good business
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machinery breakdown, also known as 
a consequential loss policy. This will 
ensure you are not left out of pocket 
if your production process is suddenly 
halted by the breakdown of your 
machinery or plant. 

Losses of this kind can be considerable, 
with such a policy in place,  coverage 
will entail: continuing business expenses 
including  salaries and wages paid to 
employees, any increase in the cost of 
working means; as well as  expenses 
incurred to avoid turnover reductions.

Another type of policy to consider 
in this vein is the deterioration of 
stock insurance, which is issued in 
combination with machinery breakdown 
Insurance. It covers Deterioration of 
Stock kept in cold storage due to the 
breakdown of refrigerating machinery.

A similar policy pertinent to SMEs 
is electric equipment insurance, which 
covers physical loss or damages to 
electronic or electrical equipment 
your business may depend on, such 
as Electronic Data Processing (EDP), 
medical, communication, navigational 
equipment etc. due to any unforeseen 
and sudden causes. 

In addition, coverage includes any loss 
to external data mediums, inclusive of the 
information stored, the cost of reprocessing 
and retrieving lost information. It also 
covers any extra cost your business has 
incurred in hiring or using substitute 
EDP equipment, transport charges for 
personnel, accommodation expense away 
from employee base, night work or work 
done on public holidays.

A final policy to consider is group 
personal accident, which safeguards the 
well-being of your employees. Insurance 
House provides a revamped solution 
designed per business’ requirements, 
where coverage and pricings are 
governed by various factors, which 
include the scope of your business, and 
its local UAE presence or worldwide. 

Every business type might have 
different requirements, with other 

Although no employer likes to 
doubt one’s employees, but, dishonest 
staff may well be present within your 
business. In an ideal world, no one would 
need fidelity insurance; however, a 
company would be remiss not to protect 
themselves against the possibility of 
such a crime occurring.

A policy such as Insurance House’s 
“fidelity insurance” will not only cover 
financial losses incurred by dishonest 
employees, but entails forgery, 
embezzlement and theft. Designed to 
filter employer damage from employee 
mishappenings, this coverage provides 
a steady net refraining the business 
from ruins. 

As an SME owner, you know that 
every penny counts, the money in the till 
could be all you have to pay your suppliers 
and stay in business for another day. 
Which is why an insurance policy that 
covers items like cash, notes, securities, 
cheques and money orders stamps that 
are locked in a safe, drawer or in transit 
is worthy of your consideration. 

 The theft of money locked in your 
safe in the back office could be drastic, 
especially when needing to provide staff 
payments or overheads. Thus, having a 
money insurance policy in place from 
Insurance House is one less thing you 
have to worry about.

MACHINERY MALFUNCTION
As well as cash being a prized business 
asset, you may be one of many SMEs that 
are reliant on some form of machinery 
to produce your products. If you are, it 
is of utmost importance that you have 
an insurance policy covering machinery 
break downs.

With a variety of insurance coverage 
for machinery breakdown, this policy 
covers sudden and unforeseen physical 
loss or damages to machinery that may 
be due to electrical, mechanical or any 
other external causes.

Another type of policy that will prove 
beneficial is Loss of Profit (LOP) due to 

For more information, call 800 4441 
or visit www.insurancehouse.ae

Head Office - Abu Dhabi
Finance House Building, Zayed 1st 
Street, Khalidiya Area
P.O. Box 129921, Abu Dhabi
Toll free: 800 4441 within UAE
Tel: +971 2 493 4444

Dubai
Sheikh Zayed Road, Al Quoz 
P.O. Box 117474, Dubai 
Tel: +971 4 417 4700

Sharjah
Al Khan Corniche Street
P.O. Box 6099 Sharjah U.A.E
Tel: +971 6 593 2400

Mussafah
Street number 8, M3
Adnoc Petrol Station - Mussafah 
P.O. Box 129921, Abu Dhabi U.A.E 
Tel: +971 2 555 6211 

Al Samha
Sheikh Maktoum Bin Rashed Rd
Adnoc Petrol Station - Al Samha
P.O. Box 129921, Abu Dhabi U.A.E
Tel: +971 2 562 3330

Mahwi
Adnoc Petrol Station – Mahwi
Tel: +971 2 447 0597

INSURANCE HOUSE

policies to consider, such as Live Stock, 
Cargo in Transit or Jeweller’s Block. 
Choose the coverage that suits your 
industry of operation. Regardless of 
employee number from 10 or more, 
Insurance House has packages designed 
to cater to your needs.
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Endless 
hospitality

Colliers International has launched its inaugural MENA Hotel Market Forecast, which outlines the significant 
opportunities for the hospitality market in UAE.

T he forecast, which is the first of its 
kind for the industry in the region, 

provides 3 month rolling and year-end 
hotel performance forecasts for key 
performance indicators including: hotel 
occupancy, Average Daily Rate (ADR) and 
Revenue per Available Room (RevPAR). 
Encompassing 29 submarkets across the 
Middle East and North Africa, the forecast 
is compiled using actual operating data 
taken from a sample of 3, 4 and 5 star 
hotels, quality serviced apartments; in 
addition to historical data trends, rolling 
averages and anticipated events.

Emirates Review spoke to Filippo 
Sona; Director, Head of Hotels at Colliers 
International in the MENA region, about 
what the forecast predicts for the UAE. 

According to your forecast, Dubai 
is one of the submarkets which are 
expected to feel the most pressure 
on RevPAR in the coming months; 
what are the factors behind this? 
“In some areas of Dubai, particularly in 
Sheikh Zayed Road and Business Bay, we 
anticipate that the impact of new supply on 
the existing hotels will be more pronounced. 
This is because, in order to capture market 
share, new hotels tend to offer promotional 
rates during the first 3 to 6 months of 
their opening. This phenomenon is mainly 
true of hotels with a total room count 
surpassing 500; where there is even more 
pressure to generate revenues in order to 
sustain operating expenses.  In addition 
to such, when hotels of this size open in 

Sheikh Zayed Road and Business Bay, the 
effects on demand extend to areas such 
as Deira, Festival City and Dubai Creek. 
Meanwhile, the Palm Dubai, to date, has 
been able to hold its demand better than 
other areas in Dubai and remain minimally 
affected by the other areas.”

What does the MENA Hotel Market 
Forecast highlight about the UAE’s 
hospitality market? 
“The MENA Hotel market forecast shows 
that, every emirate performs differently 
depending on the level of investment 
done by both public and private sectors 
in each emirate. The performance of 
some Emirates, such as Fujairah and 
Sharjah; indicates that more tourism 

REALESTATE
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emirates and with the UAE’s sharp growth 
in population, memorable and different 
hotel experiences are needed to sustain 
UAE’s tourism on a long-term basis.”

Can the demand for UAE match  
the supply of hotels scheduled to 
come online? 
“For Emirates such as Dubai and Abu 
Dhabi, continuous infrastructure and 
leisure attraction investments in addition 
to airline – Emirates & Etihad –  growth 
routes will allow new hotels to be absorbed 
by the market. When tackling Ras Al 
Khaima’s hotel industry, it will most likely 
depend on the public sector’s investment 
in growing passenger arrival numbers and 
controlling the new hotel supply. As for 
Fujairah and Sharjah, it will be a question 
of administrating the supply of new hotels.” 

Abu Dhabi Beach and Ras AL 
Khaima are forecast to have the 
biggest jumps in ADR; what are the 
factors behind this?
“Both Emirates have witnessed slower 
growth rates than that of Dubai due to the 
substantial infrastructure development 
carried out. However, the following 
occurrences are causing a major shift 
in demand with the introduction of new 
hotels in Marjan Island in Ras Al Khaima, 
that offer  all inclusive packages such as 
the Rixos; which has received   notable 
responses from international markets, 
such as Germany and Russia. On the 
other hand, Abu Dhabi Beach hotels 
– primarily Saadiyat – have reached a 
stable degree of performance,  creating 
an optimum business mix of leisure and 
moderately violet guests, which they 
are now aggressively targeting. All of 
which are further strengthened by the 
development of Sadiyaat Island as a 
destination along with  the development 
of the Louvre museum which is already 

taking shape. Adding to the market 
scheme of promoting these beach resorts 
as the ideal location to stay in Abu Dhabi, 
was the opening of Yas Island Mall.”    

How has Dubai’s win of the Expo bid 
affected the forecast? 
“Winning the Expo 2020 bid will have 
a positive impact on the hotel industry 
but its performance will be marginally 
affected, particularly for the period Q2 
2017 –Q3 2020. This in turn will be as a 
result of  participating countries travelling 
to Dubai and working on their exhibition/
pavilion space. On a wider scale, the Expo 
effect has been hugely supported by the 
development of Dubai Parks by Meraas 
Holding, which is developing what we 
currently consider to be the new demand 
generator for both Dubai and Abu Dhabi. 

When referring to Abu Dhabi, Dubai 
Parks is bound to generate business to 
hotels located around Saadiyat Island, 
Yas Island and communities closer to 
the airport. As, the distance from Abu 
Dhabi Airport to Dubai Parks is slightly 
longer than that from Dubai International 
Airport to the Parks. Moreover, Etihad’s 
global routes expansion will play a vital 
role, acting as an important marketing 
channel to promote holiday packages for 
Abu Dhabi hotels.”

Is UAE responding enough to demand, 
in terms of the type of accommodation 
coming online (i.e. are there enough 
3 star accommodations as well as 5 
star ones, for example)? 
“Apart from the Department of Tourism and 
Commerce’s marketing efforts to stimulate 
the development of mid-market hotels, 
there has been no further announcements 
that aim to stimulate the development of 
more affordable accommodation that we 
are aware of.” 

attractions need to be introduced into 
the territory as the new supply of hotels 
is overtaking the demand; thus,  effecting 
overall performance.”   

Where are the opportunities for 
investors and industry stakeholders 
in the UAE’s hospitality market? 
“The mid-market, 3 star hotel segment, 
together with hotel serviced apartments 
offer the most profitable and less volatile 
hotel development opportunities. In this 
regard, an all serviced apartment beach 
front resort may constitute a new offering 
to attract demand; particularly from 
the GCC countries. Both Artisanal and 
experiential hotel concepts have not been 
introduced to the UAE market or other 

  THE MID-MARKET, 3 STAR HOTEL SEGMENT OFFERS THE MOST PROFITABLE 
AND LESS VOLATILE HOTEL DEVELOPMENT OPPORTUNITY, TOGETHER WITH 
HOTEL SERVICED APARTMENTS 
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Reaching the limit 
Baffled by the UAE’s speed limits? You’re not alone! Emirates Review 
clears up the confusion.

No one is ever in a hurry to get a fine 
issued, which is why sticking to 

the UAE’s speed limits is essential for 
ensuring a smooth journey. Yet, many 
have been victims of confusion on the 
Abu Dhabi-Dubai Highway. The highway, 
which is used by thousands of commuters 
every day, starts near Maqta Bridge in 
Abu Dhabi and becomes Sheikh Zayed 
Road in Dubai; linking the two largest 
cities of the UAE.  However, debates have 
arisen as to what the speed limit actually 
is; while some signs indicate that the 
speed limit is 120 kmph, others point out 
that the maximum acceleration allowed 
is 100 kmph. Attempting to resolve any 
disputes, Emirates Review has contacted 
several government departments, and 
can confirm that the speed limit on the 
highway is 140 kmph in both directions, 
with radars set at 141 kmph.
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to avoid traffic accidents that may lead 
to fatalities and serious injuries.” 

If a driver exceeds the speed limit by 
60 kmph, they face one month vehicle 
confiscation, 12 black points on their 
licence and a fine of AED 1,000.

Abu Dhabi Police has been 
inputting   tremendous efforts to stress 
the importance of staying within the 
legal speed limits. With 169 awareness 
programmes and lectures aiming at 
raising traffic safety awareness, a total 
of 10,000 drivers have benefited from 
these drive safely campaigns. 

Moreover, the Traffic and Patrols 
Directorate of Abu Dhabi Police have also 
urged drivers to reduce speed as they 
approach traffic lights and intersections, 
and avoid increasing speed when traffic 
lights change from green to amber, 
which can lead to serious accidents. 

Brigadier Khalifa Mohammed Al Khaili; 
Head of Traffic and Road Safety Engineering 
Department at the Traffic and Patrols 
Directorate of Abu Dhabi Police noted that, 
as many as 21,688 red light violations were 
recorded last year by cameras that use 
infrared technology which capture images 
without a flash, at different intersections. 
He said, “Jumping a red light carries a fine 
of AED 800, a penalty of 8 black points, and 
vehicle impoundment for a period of 15 
days (or an alternative being AED 100 per 
day to avoid impoundment).”

   LAST YEAR, THE TRAFFIC AND 
PATROLS DIRECTORATE AT ABU DHABI 
POLICE SEIZED 4,775 VEHICLES FOR 
DRIVING AT DANGEROUS SPEEDS 

Speed limit 
within towns

Single 
carriageway

Dual 
carriageway

Built up areas/
highways

Enforcement tolerance

50-60 100-120 100-140 100-140 In Dubai 120 is the maximum speed limit which is 
signposted, with a grace limit of +20 kmph. However,  
if a speed limit sign shows 140 there is no grace limit.

CLEVER CAMERAS
In a media statement, Al Khaili warned 
that surveillance cameras are mounted 
at 50 intersections across Abu Dhabi to 
detect violating vehicles. “The new high-
quality cameras use an infrared light 
without a flash and include infrared licence 
plate readers. They are multifunctional 
and monitor more than 5 lanes in each 
direction at the same time,” he said.

Al Khaili added that the cameras can 
detect vehicles that run red lights and fail 
to abide by the lane rules. They can also 
record vehicles that stop at pedestrian 
zones, violate speed limits and any other 
violations related to impermissible turns, 
over-takings and U-turns.

Installing infrared cameras at the 
various intersections and intensifying 
traffic control has resulted in a decrease 
in the number of accidents caused by 
red light jumping from 233 accidents in 
2013 to 152 accidents in 2014. 

“The directorate continues to install 
infrared cameras at a large number of 
intersections in Al Ain and Abu Dhabi,” 
said Al Khaili. “The new camera locations 
have been determined according to 
traffic accidents, violation indicators and 
traffic density.”

The multifunctional surveillance 
cameras mounted at intersections can 
also scan licence plates of all passing 
vehicles, determine the numbers and 
types of passing vehicles, estimate the 
average speed, as well as record the 
number and direction of pedestrians 
while traffic signals turn green and red.

With such measures and penalties in 
place, motorists are urged to familiarise 
themselves with the laws and speed 
limits of the UAE and drive safely. 

With the speed limit set to 100 kmph 
up to the border, obscurity is bound 
to be present. For Instance, motorists 
leaving Dubai may not accelerate to 120 
kmph until they reach interchange 5, 
and with a 20 kmph grace limit in Dubai 
mix-ups are bound to happen.

Speeding in Abu Dhabi carries serious 
penalties, and the authorities have 
taken every step possible to ensure road 
safety. Last year, the Traffic and Patrols 
Directorate at Abu Dhabi Police seized 
4,775 vehicles for driving at dangerous 
speeds, exceeding 200 Km/h, which 
carried fatal risks to other road users. 

WITHIN LIMITS
Brigadier Eng. Hussein Ahmed Al Harithi; 
Director of Traffic and Patrols Directorate, 
warned against reckless driving in a 
statement from Emirates News Agency. 
He said that all necessary legal actions 
were taken against those who were 
responsible for generating accidents 
through vicarious driving which, often lead 
to fatalities and serious injuries. 

He called upon drivers to adhere 
to the designated speed limits, which 
were placed after thorough traffic flow 
examinations. Al Harithi also added 
that the locations of speed radars 
and cameras in Abu Dhabi have been 
pre announced and drivers have been 
warned to comply and reduce speed 
limits repeatedly, for their safety and the 
safety of other road users. 

“The higher the speed rate is, the 
less time there is to stop – which makes 
it tough to avoid traffic accidents,” 
Emirates News Agency quoted Al Harithi 
as saying. “It is imperative that motorists 
respect the legal speed limits, in order 

A GUIDE TO UAE SPEED LIMITS
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I f you’ve never seen the appeal of a fly 
and flop holiday, Emirates Review has 

the ultimate destination for you. Al Forsan 
International Sports Resort is the perfect 
place for those who hate sitting still. 

Whether you prefer to embark on a 
horseback riding experience or engage 
in water activities, Al Forsan International 
Sports Resort has the ideal challenge 
for you; regardless of your professional 
level. Al Forsan International Sports 
Resort offers motor and water sports, 
paintballing, shooting, equestrian as well 
as world class fitness and leisure facilities.

Ideal for an active family or a corporate 
outing, Al Forsan International Sports Resort 
has something for everyone. If you’ve always 
dreamed of being a Formula One driver, you 
can get behind the wheel on the resort’s 
1.2 km CIK (Commission Internationale 
De Karting)-approved professional circuit, 
which offers an exhilarating experience with 
the most advanced safety features on any 
karting circuit in the world.

The resort’s equestrian centre is 
unrivalled in its scope, offering students 
of all skill levels the chance to master 
horseback riding, polo, show jumping and 
dressage. If you prefer to be in the water, 
Al Forsan International Sports Resort 
offers a variety of activities regardless of 
your skill level without having to rely on a 
boat, wind or surf to hit the waves, thanks 
to its water cable park system.

The water cable park system is the first 
in the Middle East. The huge overhead cable 
travels between 29 to 38 kph, depending on 

your level of experience, participants will 
be pulled around the spectacular lake pool 
on their chosen board or ski.

For shooting enthusiasts, the resort 
is also the first in the Gulf to offer both 
Olympic disciplines and sporting clays 
combined with handgun and rifle ranges. 
With the facilities to host international 
shooting competitions for the elite, 
as well as all skill level coaching, the 
resort delivers an exciting new shooting 
experience to Abu Dhabi.

If you’re stuck on what to do for the 
next corporate outing or family birthday, 
paintball is an adrenalin-packed sport 
that encourages team work and problem 
solving. There are two themed playing and 
tournament fields available at the resort, 
designed and built by paintball and theme 
creation industry leaders.

Al Forsan International Sports Resort 
is a haven for sporting enthusiasts.

Sporting fun

Offering the perfect environment for 
family or corporate outings, Al Forsan 
International Sports Resort is the place 
to rewind and relax. The resort caters to 
every taste with an impressive range of 
restaurants. Options include Asian treats 
such as Thai and Japanese, as well as 
stylish beach bars and cosy lounges.

The resort also offers a full range of sports 
activities for all ages and hands-on activities 
specifically for kids, including a clubhouse 
with indoor and outdoor play areas. The resort 
also hosts special family days throughout the 
year, making it the perfect place for people to 
come together for fitness fun.

Al Forsan International Sports Resort is 
fast becoming an internationally recognised 
world class sports and leisure destination 
for local sport talents and professionals 
alike, as well as companies and families.

Emerging as a major tourist attraction, 
the venue is drawing visitors from afar, as 
well as providing a fun and challenging 
destination for UAE residents. 

For more information,
please call +971 2 556 8555 
or visit www.alforsan.com
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The UAE’s prized position makes it 
the gateway to the world. With so 

many wondrous locations within easy 
reach, UAE residents don’t have to waste 
much time on travelling. Misty mountain 
tops and golden coastlines are all a 
short car journey away. Emirates Review 
recommends these destinations – all 
within 2 hours of the UAE.

The UAE’s marvellous location means that the world is at your doorstep; 
Emirates Review explores where you could be in less than two hours.

trekking, rock-pooling and camping. You 
can also take a walk through history 
in Hatta’s old village, which is home to 
military towers from the 18th century and 
the Juma Mosque, built in 1780.

FUJAIRAH
The Gulf Of Oman laps onto Fujairah’s 
golden coastline, offering the best scuba 
diving and snorkelling experiences in 
the UAE. You can also glimpse into the 
emirate’s past through its beautifully 
restored fort and accompanying 
museum. If you’re resident in Dubai, the 
Sheikh Khalifa Highway can have you 
there in 30 minutes.

AL AIN
Known as the Garden City, Al Ain’s 
abundant greenness makes it the 
perfectly peaceful getaway. The scenic 
drive will take you past markets and oases 
along a jagged skyline. The birthplace of 
Sheikh Zayed is steeped in history, with 
archaeological sites, showing evidence 
of human habitation dating back 4,000 
years. The UNESCO World Heritage site 
treats its visitors to living history, with 
the Al Qattara Fort offering hundreds of 
workshops and exhibitions. More than 
just an open air museum, the emirate 
also boasts water sports, a wonderful 
zoo and a family theme park.

KHOR FAKKAN 
If you’ve never visited this gem of a 
seaside town, it is the perfect place for a 
traditional family day out. Take a picnic, 
or even better, buy fresh produce at 
the local market which offers a unique 
glimpse of traditional life. Perfectly 
contained within a rugged, mountainous 
landscape, its beach offers a quiet 
seclusion hard to find in the bustling 
cities of Dubai and Abu Dhabi. A variety 
of fish call its clean waters home, 
offering abundant opportunities for 
the keen fisherman. With playground 
facilities for kids and plenty of palm trees  
for shade. 

HATTA
UAE residents have been taking refuge in 
Hatta for decades. Located at the heart 
of the Hajar Mountains, its cooler climbs 
offer breath-taking mountain views, a 
charming heritage village and plenty of 
scope for adventure. While many are 
content to simply take in the rugged 
scenery, the more adventurous can enjoy 

Are we nearly 
there yet?

Khor Fakkan Hatta

Fujairah

Al Ain

DON’T FORGET TO BUY INSURANCE!

Don’t let anything ruin your trip and hinder your enjoyment rate at these spectacular 
destinations. A product such as Travel Assist from Insurance House can be arranged 
instantly and will cover any mishaps from medical expenses to lost luggage. 
If you’re heading out on a road trip make sure your car insurance is up to date, and your 
policy is valid where you’re driving to. Noting that, Insurance House can tailor a policy 
that fits your exact needs.
If you’re setting sail off of one of the UAE’s beautiful coastlines, you should consider 
marine insurance as well. A policy from Insurance House can protect you financially if 
you find yourself lost at sea! 
For more information, visit www.insurancehouse.ae or call 800 4441.
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Qasr Al Hosn is known as the symbolic birthplace of Abu Dhabi; 
Emirates Review explores the rich history of the oldest stone building 
in the Emirate.

T he former home of His Highness 
Sheikh Zayed Bin Sultan Al Nahyan 

(1966-2004), Qasr Al Hosn, has in one 
form or another, stood in its current 
location for over 250 years. 

At the beginning of its unique history 
the first tower stood alone in the desert; 
yet, over time, a settlement grew around 
it. This along with the oil boom of the 20th 
century, and the formation of huts and 
low rise buildings which gave way to a 
city of glass and concrete towering above 

Where Abu Dhabi was born

the eight metre compound, presenting a 
marked contrast to the traditionally Arab 
architecture. Today it is seen by most as 
the birthplace of Abu Dhabi. 

RUIN AND RESTORATION 
The initial fort, made from coral and sea 
stones and covered with a render made 
from lime, local sand and crushed sea 
shells, received a small expansion in 1793 
to become the residence of the ruling family 
and the seat of government until 1966. 

Partly due to the decline in the pearling 
industry, the fort went through a period of 
underinvestment which left it in need of 
major renovation. It was not until the first 
oil licences were granted in the 1930s that 
the palace reached a shape that would 
be recognisable today. Sheikh Shakhbut 
Bin Sultan Al Nahyan used these newly 
acquired funds to transform a pragmatic 
defensive structure into a palatial royal 
residence, and the crumbling walls of the 

Did you know?
Since its inception, Qasr Al Hosn was 
named “Hosn Abu Dhabi” which literally 
translates to “Abu Dhabi fort”, and over 
the years, it has functioned as a fort, 
palace and administrative headquarter.

page 30-31 Arts & Culture.indd   30 18/03/2015   08:51



ARTS&CULTURE

31ISSUE 11

the UAE and Gulf region. In the 1980s, 
a great restoration effort was put into 
recreating the palace’s original form. 

During 2007 plans were drawn to 
redevelop the site and open it up to 
the public. Presently it is a popular 
tourist site, monument and the location 
of the annual Qasr Al Hosn festival. 
Qasr Al Hosn is still the subject of 
extensive historical, archaeological, and 
architectural research.

Located within the former palace 
is a museum, filled with historical 
photographs and artefacts serving as 
a record of Abu Dhabi’s formation. 
Displays include a natural history 
section featuring animal life from 
the desert and a historical section 
with displays of the history of Abu 
Dhabi as well as pottery and other 
crafts. The tower contains a display of 
weapons used throughout the history in  
Abu Dhabi.

Qasr Al Hosn Festival is an annual 
event held on the grounds of Qasr Al 
Hosn that celebrates the history of 
the fort and many centuries of Emirati 
culture and tradition. The festival 
comprises a wide range of historic and 
cultural themed exhibitions, workshops, 
performances and activities. The UAE 
community and visitors can experience 
both the tangible and intangible heritage 
of the Emirate through a wide range 
of activities within Qasr Al Hosn. This 
presents the fort in a historical context, 
putting Qasr Al Hosn on the cultural 
map and into the cultural life of Abu 
Dhabi today. 

old fort, now obsolete, were surrounded 
within the eight-metre high perimeter 
that stands today.

Thanks to the unique reflective effect 
of using shells in the walls’ construction, 
the coastal position of the tower made it 
an important navigational tool for the 
region’s merchants operating up and 
down the coastline. The sun would be 
reflected off the walls, and on clear days 

it could be seen from a great distance 
in all directions. Furthermore, due to 
their natural strength and durability, 
mangrove trees were chosen to make 
the flooring and roof structure. 

It is also thought by historians that 
the original tower was constructed on 
the orders of Sheikh Dhiyab Bin Isa Al 
Nahyan, the leader of the Bani Yas tribe to 
protect perhaps the most crucial resource 
of all from raiders, potable water. This 
water came not from a single deep well 

but from a series of scrapes, without 
which the area would almost certainly 
never have been settled on and prevented 
a major city from being sprung up. 

STILL STANDING
After his successor Sheikh Shakhbut Bin 
Dhiyab Al Nahyan moved the Bani Yas 
tribe from the Liwa Oasis to Abu Dhabi, 
the original establishment became the 
north-east tower of a compound that 
developed during the 19th century, into 
Qasr Al Hosn. This dynastic seat of power 
is still seen as a symbol of dominance 
and a link back into Abu Dhabi’s past. 

According to oral history accounts 
documented by the Qasr Al Hosn 
Festival, Sheikh Saeed Bin Tahnun 
Al Nahyan (1845-1855) carried out 
additional improvements inside the fort 
in 1850. In the early 1950s, as part of 
the renovation of the Ruler’s fort, Sheikh 
Shakhbut Bin Sultan Al Nahyan added a 
decorative arch outside Qasr al Hosn. 

Under the reign of the late Sheikh 
Zayed Bin Sultan Al Nahyan, Qasr Al 
Hosn was transformed into the palace it 
is today. After Sheikh Zayed Bin Sultan 
Al Nahyan became the Ruler of Abu 
Dhabi in 1966, one of the villas served 
as his office, while the other one housed 
the newly-established Center for 
Documentation and Research in 1968, 
now known as the National Archives, an 
organisation dedicated to preserving and 
documenting the history and heritage of 

  THIS DYNASTIC SEAT OF POWER IS STILL SEEN AS A SYMBOL OF POWER AND 
A LINK BACK INTO ABU DHABI’S PAST  

Did you know?
Sheikh Zayed Bin Sultan Al Nahyan 
ordered the construction of the National 
Consultative Chamber just outside the 
palace walls. It was in this building that 
meetings took place to negotiate the 
union of the UAE in 1971.

Did you know?
The conservation team is restoring Qasr 
Al Hosn’s traditional ‘Barjeel’ ventilation 
system, which is an ancient form of air 
conditioning. The breeze is directed by a 
series of recessed arches built into the 
walls through small passageways into 
interior rooms.
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Gardens have been used as a place of rest and reflection for centuries 
throughout the Arab world; Emirates Review takes you through how to 
cultivate your own haven at home.

C radled in a tough desert climate, it 
is hardly surprising that the Arabs 

were among the first to cultivate gardens 
thousands of years ago. A cool, walled 
retreat provided the ultimate sanctuary 
from an unforgiving environment. Today, 
the Arabic garden represents Paradise 
on earth to many. 

CASTING SHADOWS
Stranded in a desert, water and shade 
provide the ultimate refuge for the weary 
soul, with such, they are the two most 

important elements of an Arabic garden.  
Not to mention, the most convenient 
way to cast shadows in your garden is 
through cultivating plants.

Traditionally, plants such as the 
myrtle were used to net out the hot 
sun, this evergreen shrub native to 
the Mediterranean and parts of 
North Africa, produces thick leaves 
and delicately, scented white flowers. 
Also popular are, Bay hedges that 
are prevalent by walling off areas for 
complete seclusion.

Another predominant staple in 
Arabian gardens, are hanging baskets; 
their beautiful blooms cascading from 
decorative baskets are the perfect way 
to draw a curtain over the harsh daytime 
light. Originating in the Middle East, where 
water is precious, potted plants to this day 
remain an environmentally sound choice. 

Fuchsias on the other hand, add 
an elegant touch to any basket. Their 
hanging heads create a dazzling drape 
of purple and red, laudable for producing 
the bright colour palate favoured in Arabic 
gardens. Moreover, the Silver Germander 
Sage is also another great choice. Its 
silvery leaves and pastel blue flowers add 
some soothing tones; that along with its 
soaring heat tolerance, makes it the ideal 
choice for arid climates.

Paradise on Earth
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CLIMBING TREES
Furthermore, planting trees is another 
classic way to create shade. Coined the 
term “Umbrella Mimosa”, the Mimosa 
or silk tree, has a flat canopy, making it 
a natural parasol for garden cultivations. 
Originally imported from China, it is also 
considered a wonderful ornament prized 
for its fluffy pink blossoms by nature.

The Chitalpa on the other hand, 
is a descendent of the Desert Willow, 
and is also a tree that thrives in hot, 
dry climates. Its thick leaves and pretty 
pink flowers are perfect for providing 
shade. Despite such, the Lagerstroemia 
is a more dramatic choice, known for its 
long-lasting flowers with a crepe-like 
texture, that blooms in stunning shades 
of deep purple and burgundy.

The layout of a traditional Arabic 
garden is often quartered, to represent 
the four gardens of Eden. This provides 
a great opportunity to ensure more 
shade and secluded areas. Walls are 
often used to generate this effect, and 
look spectacular when entwined with 
vines. Waterways can also be used to 
section the garden into four chambers.

WATER, WATER EVERYWHERE!
No Arabic garden is complete without 
water. Traditionally, this would be a 
fountain at the heart of the garden, which 
would funnel off into pathways or a pool 
stream. Being a precious commodity in 
the desert, water is synonymous with 
hope. It tapers the heat and soothes the 
soul. In order to mimic an oasis, your 
garden must feature water.

The advantage of the traditional 
fountain is the therapeutic sound of 

rushing water. That provides relief from 
the heat as it tends to stay cooler. 
However, still water can have an 
equally calming effect, especially when 
a carefully placed pond captures the 
beauty of the garden in its reflection.

Whether you decide to install 
a pond or fountain, some carefully 
chosen tiles or mosaics can complete 
both, a traditional or a contemporary 
look. While blue and green tiles were 
traditionally used to complement the 
water’s soothing properties, you can add 
your own personal touch to match the 
colours of your garden.

Perfumery is as deeply rooted in 
Arabian culture as the garden, and you 
should choose plants for their scent as 
much as their looks. Arabic gardens have 
been home to almond, orange and fig trees 
for centuries, which are prized for their 
delicate aroma as much as for their fruit 
and blossom. The iconic jasmine is also a 
prominent feature in Arabic gardens.

NIGHT BLOOMING BRILLIANCE
Arabic gardens are often best enjoyed at 
dusk or after dark, once the immense 
heat of the day has burned away. 
Therefore, nocturnal-scented flowers are 
a perfect pick. The Matthiola is famed for 
its heavily-perfumed petals that release 
their aroma after the sun has set. 

The Zaluzianskya, or Night Phlox, 
opens its flowers at sunset to release 
a beautiful honeyed aroma. For those 
interested in horticulture, the Night-
Blooming Cereus is one of the most 
fascinating cacti around. Known as the 
Princess of the Night, it blooms for just 
one night a year. At the height of summer, 
its beautiful, trumpet-like blooms will 
open and emit an exquisite perfume at 
sunset, and then close forever at sunrise.

The Aquilegia Fragrans, or Fragrant 
Columbine, is a more enduring night-
blooming choice. Its enormous flowers 
are one of the few perfumed aquilegias in 
the world, and release a rich aroma come 
night time. To add a hint of spice to the 
mix, the Night Gladiolus is known for the 
piquant perfume it gives off after sunset.

Of equal importance are the 
aesthetically pleasing flowers, even 
during night time. White flowers are best 
for this, as they absorb and reflect the 
light of the moon. Lobularia Maritima, or 
Sweet Alyssum, produces a dainty foam 
of tiny white flowers that shimmer in the 
moonlight. The tall, showy white Matillija 
Poppy, with its ghostly crinkled petals, 
also looks wonderful at night time.

The blossom of the Abeliophyllum 
distichum, or White Forsythia, will add a 
brilliant white spray of delicate flowers 
to your moonlit garden. The sweetly-
scented evening primrose, with its 
pearly white petals, also shows its true 
beauty when the night falls.

Arabic gardens have been providing 
a soothing environment for thousands of 
years, and after a strenuously stressful 
day, there is nothing better than 
retreating to your own vile of Paradise. 
Emirates Review wishes you an enjoyable 
gardening experience! 

 “For Muslims the garden is above 
all the essence of all the elements 
of Creation: Creation itself is 
a garden. This garden is at the 
heart of all the flowering Islamic 
civilization: beauty, mathematics, 
architecture, spirituality, poetry, 
botanic sensibility, hydraulics, 
biodiversity… But at the same time 
it also hides the secret of Islam, 
and all the gifts in this world and 
in the next: contemplation, peace, 
gratitude, conviviality, sensuality 
and including eternal rest.”

– Cherif Abderrahman Jah, President 
of the Islamic Cultural Foundation 

  THE LAYOUT OF A TRADITIONAL 
ARABIC GARDEN IS OFTEN 
QUARTERED, TO REPRESENT THE 
FOUR GARDENS OF EDEN 

  A PRECIOUS COMMODITY IN THE 
DESERT, WATER IS SYNONYMOUS 
WITH HOPE. IT TAPERS THE HEAT 
AND SOOTHES THE SOUL. IN ORDER 
TO MIMIC AN OASIS, YOUR GARDEN 
MUST FEATURE WATER 
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Events Calendar Upcoming events in the UAE to put in your diary…

1-4 April, GITEX Shopper (Spring 
Edition) 2015
GITEX Shopper is the largest gathering of the 
region’s leading ICT retailers and suppliers. 
This high-energy consumer show attracts a 
diverse audience that includes IT professionals, 
technology enthusiasts, students and 
consumers as well as regional traders.
Venue: Dubai World Trade Centre, Dubai
http://www.gitexshopperdubai.com/

6-7 April, 10th Middle East Retail 
Banking Forum and Expo
Focusing on all aspects of core retail banking 
and financial payment technologies, the event 
showcases new solutions and services to 
senior decision makers from the Middle East’s 
leading banking and financial services sectors. 
Venue: Ritz Carlton DIFC, Dubai
http://www.retailbanking-expo.com/

13-14 April, Cloud World Forum MENA
Cloud World Forum continues to go 
from strength to strength, and brings 
together CEOs, CIOs, CDOs, CMOs, HR and 
Finance Directors once again to meet with 
service providers and their partners to bring 
the digital enterprise to life through cloud 
technology.
Venue: Habtoor Grand Beach Resort & Spa, Dubai
http://mena.cloudworldseries.com/

21-22 April, Dubai Diamond Conference
The conference will bring together Ministers 
of Mines from key African nations that 
produce diamonds along with leading 
diamond producers and other industry 
experts and trade specialists in the field.
Venue: Almas Tower, JLT, Dubai
http://www.diamondconference.ae/

21-23 April, Cityscape Abu Dhabi 2015
The event unites local, regional and 
international real estate professionals under 
one roof providing all attendees with a 
platform to meet governmental authorities, 
developers, consultants, architects, designers, 
investors and other real estate professionals.
Venue: Abu Dhabi National Exhibition Centre, 
Abu Dhabi
http://www.cityscapeabudhabi.com/

21-23 April, WETEX 2015
WETEX (Water, Energy, Technology and 
Environment Exhibition) is an important 
regional resourcing platform for national 
and international companies to access a 
wide range of the latest technology and 
management solutions.
Venue: Dubai World Trade Centre, Dubai
http://www.wetex.ae/

22-23 April, The World Green 
Economy Summit
The World Green Economy Summit (WGES) 
aims to be the premier international 
platform for strategic partnerships and 
innovative solutions seeking to accelerate 
the transition to the green economy. 
Venue: Dubai World Trade Centre, Dubai
http://www.wges.ae/

4-7 May, Arabian Travel Market 2015
Designed to unlock the business potential 
within the Middle East for inbound and 
outbound tourism professionals, the 
Arabian Travel Market has been held 
annually at the Dubai World Trade Centre 
for 19 years and counting. With over 
2,500 exhibitors, and 15,000 meetings, 
the Arabian Travel Market is the region’s 
premier travel trade forum and exhibition.  
Venue: Dubai World Trade Centre, Dubai
http://www.arabiantravelmarket.com/

12-13 May, Cards & Payments 
Middle East 2015
Now in its 16th year, Cards & Payments 
is once again showcasing the enabling 
technologies behind payments and identity 
innovation for the public to evaluate, buy 
and ultimately improve their businesses.
Venue: Dubai World Trade Centre, Dubai
http://www.terrapinn.com/exhibition/cards-
and-payments-middle-east/index.stm

18-20 May, 12th Annual CSR Summit
The 12th edition of the CSR Summit will 
focus on leading organisational growth, 
driving community development and building 
business sustainability through CSR. 
Venue: The Address Dubai Marina, Dubai
http://www.csrsummitdubai.com/

2-3 June, Middle East Event Show 2015
The Middle East Event Show 2015 is the 
events and entertainment industry’s 
go-to programme that exhibits event 
management equipment such as lighting 
and sound, temporary structures, 
fireworks and pyrotechnics, decorations, 
props and designs and special effects.
Venue: JW Marriott Marquis Hotel, Dubai 
http://www.me-eventshow.com/

9-10 June, World Data Summit
This international summit will specifically 
address data centres, cloud storage and 
the challenges in building, managing, 
developing, securing and commercialising 
data in an increasingly complex world.
Venue: Abu Dhabi National Exhibition 
Centre, Abu Dhabi
http://www.worlddatasummit.com/
Home.aspx
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The lighter side
It’s good to end things with a smile.

Colour of dress creates 
internet storm
A dress worn by a mother of a bride divided 
nations when it went viral on the internet. 
Unable to agree on what colour the dress 
was, the wedding party sought help by 
posting a photo on Facebook. However, 
opinions remained divided; where some saw 
a black and blue dress others insisted it was 
white and gold. To add to its exposure, the 
photo was also referred to Tumblr, causing 
fashion bloggers and major publications to pick up the debate. The discussion 
soon raged around the world, with everyone apparently perceiving the colour of 
the dress differently. Roman Originals, the shop where the dress was purchased, 
ended the argument by confirming that the dress is in fact black and blue in real 
life, but may look different in a photograph. With scientists further solidifying 
their response, by explaining how all humans perceive colours differently.

Couple to leave all their 
money to pet monkey
A couple in India claims that they owe 
their wealth and success to their pet 
monkey Chunmun, and want to make 
sure he is looked after in return. Brajesh 
and Shabista Srivastava, who have 
no children, have set up a trust fund 
to ensure that their beloved pet can 
continue his luxury lifestyle if he outlives 
his adoring owners. Chunmun has his 
own air-conditioned room and enjoys 
Chinese food, tea and mango juice, as 
reported by Sky News.

Alien of the deep 
discovered in 
Australia
An extremely rare species of shark, known 
as the alien of the deep or ‘living fossil’, has 
been discovered in Australia. The goblin 
shark is the only living representative of 
the Mitsukurinidae family, which has a 
lineage dating back to 125 million years. 
Very little is known about the sea creature, 
which is prehistoric in appearance and 
rarely encountered. The body of the 
goblin shark is currently resting in a 
museum in Australia.

Cats overtake island in Japan
Aoshima, an island in Japan where cats outnumber 
its inhabitants has come to the world’s attention.  
Ruled by stray cats, they were originally brought in by 
fisherman to curb the mice population at the same 
time the human population of the island has been 
declining since World War II. Cats have continued to 
multiply and can now be seen everywhere, snoozing 
in doorways or prowling abandoned houses. The 

island, known locally as Cat Island, is now emerging as an offbeat tourist destination, 
with boat trips being offered from the mainland.

First human discovered in 
Ethiopia
Scientists have unearthed the jawbone of what they 
claim is one of the first human beings, reported BBC 
News. The 2.8 million-year-old fossil adds another 
400,000 years to human history. This discovery is 
crucial because it sheds light on the most important 

transition in human evolution: from tree dweller to upright walker, which scientists 
suggest was spurred by climatic change. The jawbone was found in the Ledi-Geraru 
research area, Afar Regional State, by Ethiopian student Chalachew Seyoum. 
Previously, the oldest fossil attributed to the genus Homo was an upper jaw from 
Hadar, Ethiopia, which dated back to 2.35 million years ago.
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