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W elcome to the eighth issue of Emirates Review magazine, your guide to business, finance 
and lifestyle in the UAE.

This issue, discover how your bathroom started life in Ras Al-Khaimah. We speak to the 
world’s largest ceramic manufacturer, RAK Ceramics about how they came to dominate the 
world of bath and kitchen ware on page 8.

On a smaller scale, Sougha, an initiative by Khalifa Fund for Enterprise Development, is 
ensuring the future of artisans by preserving the past. On page 12, you can read about the 
various gifts produced by budding entrepreneurs in deprived areas of the emirates.

As business and the economy grow, regulators are busy safeguarding the UAE’s recovery; 
read how the The Etihad Credit Bureau is ready to launch on page 14.

On page 16, you can read about how to safeguard your personal life. An embarrassing picture 
on Facebook or an offhand remark on Twitter can come back to haunt you – we investigate the 
best ways to protect your privacy in the digital age.

Optimism in the UAE is rising and investors are flocking to its tax-free shores. Learn what’s 
luring investment to the region on page 18.

Talking of investment, many small businesses are in need of it, and an increasing number of 
UAE businesses prefer Shari’ah-compliant finance. Read about the obstacles and options before 
them on page 20.

If you’re getting away from business for the summer, don’t forget travel insurance! On page 22,  
we guide you through the small print of travel insurance policies, so you won’t get any 
unexpected surprises on your hard-earned break.

Meanwhile, in Dubai, property prices are booming, but this doesn’t mean another bubble is on 
the horizon. Read about how new measures are safeguarding the property market on page 24.  

New laws are also protecting the UAE’s small and medium enterprises sector, which you can 
read about on page 26.

On page 28, you’ll find our top tips on how to have a healthy Ramadan. With our simple advice, 
you can be more productive during the Holy Month without the typical weight gain or fatigue. 

If you’re in Abu Dhabi on business, the best place you can stay is Mafraq Hotel, featured on 
page 29. Emirates Review soaks up the ambience of a hotel that offers shelter from the hustle 
and bustle of the city, whether for business or pleasure.

Also in Abu Dhabi, Emirates Review explores the Elite Musical Institute. Find out how this 
unique music school is turning out a new generation of accomplished musicians on page 30.

On another hand, learn how Takatof is nurturing the youth of today on page 32. Takatof 
was established by The Emirates Foundation in 2007 to raise awareness of those in need in the 
community and to empower and encourage young people to take part in voluntary work to help them.

We hope you enjoy this issue of Emirates Review magazine! We welcome your comments and 
suggestions so if you’d like to get in touch, feel free to drop us a line at emiratesreview@cpifinancial.net 
or by visiting our website www.emiratesreview.ae. 

Welcome to 
Emirates Review!
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Finance House 
launches Value 
House
Finance House (FH) has officially 
launched its Value House (VH) website 
(www.VALUEHOUSE.ae), an initiative 
offering all FH credit card holders 
special benefits, offers, and deals 
from a selected array of vendors and 
merchants.VH website is designed to 
provide FH credit card holders with 
a selection of discounted promotions 
covering the spectrum of consumer 
goods, leisure and entertainment, 
dining, hotels, children’s and family 
specials, car rentals and others.
Mohammed Wassim Khayata, Group 
Chief Operating Officer at Finance 
House said: “We are pleased to be 
announcing the launch of such an 
interesting initiative after months of 
research and hard work. We have put in 
place an integrated platform, effectively 
designed to offer the best deals and 
benefits to our valued customers.” 

Markaz: MENA 
markets surge  
back in April 2014
Kuwait Financial Centre (Markaz) 
recently released its Monthly Market 
Research report, whereby it examines 
and analyses the performance of 
equity markets in the MENA region as 
well as the global equity markets. The 
Dubai Index closed above the 5,000 

level this month, the first time since Aug 2008, as the market, along with its peers 
in Abu Dhabi and Doha, is set to be elevated from frontier to emerging status by 
MSCI in May. Investors scooped up banking, real estate and construction shares 
in anticipation of increased dividend payouts. In the first four months of 2014, the 
Dubai Financial Market has registered a YTD increase of over 50 per cent, after it 
more than doubled in 2013.

Marka’s IPO 36.5 
times oversubscribed
The final share percentage allocation is 2.735 
per cent, while the gross amount raised from 
the IPO amounted to AED 10.354 billion, or 
a 36.5 oversubscription, to the offered 275 
million shares. Mahdi Mattar, CEO of CAPM 
Investment, the Lead Manager of the IPO, 
said, “The Marka IPO was a huge success. 
We are proud to be the lead manager of 
the IPO, which has set new standards in 
the ease of subscribing to new issues. In 
addition to establishing itself as the first 
public shareholding company that will operate in the retail and F&B sectors, 
Marka is also the first UAE company to be listed on the Dubai Financial Market in 
several years. The huge oversubscription that the company enjoys makes it at the 
forefront of some of the most successful IPOs that has appealed to the investors.”

 

Business confidence in Dubai on the  
rise as Expo 2020 drives hopes of 
renewed demand
The Dubai business community has been significantly more optimistic 
during the first quarter of 2014, compared to the same period of the previous 
year. Optimism is especially high among manufacturing and services firms, 
according to the quarterly business survey conducted by the Department of 
Economic Development.  The composite Business Confidence Index for Dubai 
stood at 135.5 points in Q1 2014, an increase of 22.4 points from Q1 2013. New 
projects expected as a result of Expo 2020 are driving positive perceptions.
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UAE ranks high 
on built asset 
contribution to GDP
Developed in conjunction with the Centre 
for Economics and Business Research 

(Cebr), the Global Built Asset Performance Index illustrates how buildings 
and infrastructure contribute to GDP across the world. Based on findings 
within the report, the UAE placed third on a per-capita basis, with built 
assets income estimated at $17,470 per person in 2013. This is only behind 
Singapore and Qatar and ahead of the USA, Hong Kong and Japan.

FHS opens new branch in DFM
The new branch will cater to the demands of Finance House Securities (FHS) customers 

through providing a host of brokerage services and investment products. Hassan Abdulrahman 
Al Serkal, Executive VP, COO, Head of Operations Division, DFM, welcomed FHS and said: 
“We are delighted to see Finance House Securities branching out to DFM to connect more 
closely with its customer base of investors, who will be able to benefit from the interesting and 
diversified opportunities provided by DFM.” Ayman Al Khatib, General Manager of FHS, added: 
“We have decided to open a branch in Dubai Financial Market (DFM) in order to be closer to our 
customers and to provide them with our services in a more convenient and satisfying manner.”

Abu Dhabi Global Market 
signs agreement with 
UAE Central Bank
The Board of Directors of Abu Dhabi Global 
Market, the international financial centre 
being developed by Abu Dhabi, has signed a 
Memorandum of Understanding (MOU) with the Central Bank of the United Arab 
Emirates covering areas of co-operation between the two institutions including 
regulatory and supervisory matters. The MOU commits both parties to actively 
strengthening cooperation between key professionals in each entity through 
staff training and technical assistance, and will form the basis of an active and 
dynamic working relationship between The Global Market and the Central Bank.

UAE Securities & Commodities Authority 
board approves regulations for Sukuk and 
corporate bonds
The board of directors of the UAE Securities & Commodities Authority (SCA) has approved two new 
regulations – Regulation for Sukuk and Regulation for Corporate Bonds. The board also amended 
two other regulations to update them to match with the latest developments in the financial 
markets and to the best international practices on the advanced markets of the world. The board approved the two new regulations – 
Regulation for Sukuk and Regulation for Corporate Bonds – having passed through several stages which took into consideration the best 
international practices. A specialised international consultancy firm was tasked with drafting the first draft of the two regulations.

MENA IPOs raised 
$16.8 billion in Q1 2014
After 2013 reached the highest value for M&A 
in the region since 2007, there is a positive 
attitude towards a robust pipeline for deals to 
be made during 2014, concluded the Middle 
Eastern M&A and Private Equity Forum. 
Countries such as Qatar are having an active 
start to the year in line with the global surge 
in M&A – two deals in the country during 
2014 are valued at $657 million, already 
surpassing the two deals in 2013 that totalled 
$531 million, resulting in the highest deal 
value for the country since its peak in 2010, 
according to Mergermarket data. Saudi 
Arabia is another positive example with four 
deals amounting to $394 million in Q1, up 
from three deals the same time last year.
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RAK CERAMICS’ 50 MILLION PIECES OF BATHWARE SUCCESS STORY IN 20 YEARS

1
Million

pieces of bathware sold
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Global production capacity increased to an annual output of 4.5 Million pieces of bathware

1st overseas plant started in Bangladesh with an annual output of 300,000 pieces of bathware

Production capacity increased to an annual output of 1 Million pieces of bathware

2nd overseas plant started in India with an annual output of 300,000 pieces of bathware

2nd plant started in Ras Al Khaimah with double the annual output to 2 Million pieces of bathware

1st plant started in Ras Al Khaimah, with an annual output of 350,000 pieces of bathware

RAK Ceramics dominates the ceramics industry; Emirates Review finds  
out what’s in store for the company after a landmark year in 2013.

Tailoring tiles

W herever you are in the world, if you 
have tiles in your home, chances are 

they originated from Ras Al Khaimah, home 
of RAK Ceramics – the world’s largest 
ceramics manufacturer. RAK Ceramics 
specialises in high-quality ceramic wall and 
floor tiles, gres porcellanato, bathware and 
kitchen sinks. Given that they supply to over 
160 countries, the majority of households 
across the globe will have a piece of Ras Al 
Khaimah in their home.

RAK Ceramics’ global production 
of tiles exceeds 360,000 square metres 
and 12,000 pieces of sanitary ware per 
day from its state-of-the-art worldwide 
plants. RAK Ceramics manages around 
7,000 employees in UAE and 14,000 
employees worldwide. 

The Ras Al Khaimah-based public-
listed company was established in 1991 by 
H.H. Sheikh Saud Bin Saqr Al Qasimi, Ruler 
of Ras Al Khaimah and UAE’s Supreme 

Council Member who had the vision 
of making the company a world-class 
organisation and H.H. Sheikh Mohammed 
Bin Saud Al Qasimi, Crown Prince of Ras 
Al Khaimah and the Chairman of RAK 
Ceramics has been directing the company 
towards global competitiveness.

A LANDMARK YEAR
From humble beginnings, RAK 
Ceramics is now a $1 billion global 
conglomerate, and 2013 was a 
landmark year for the company. It 
achieved the status of supplying 1 
billion square metres of tiles and 50 
million pieces of bathware worldwide, 
making it the fastest ceramics 
manufacturer to achieve such a 
milestone since its inception within 
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“We produce 117 million square 
metres of tiles and 4.6 million pieces 
of bathware and 24 million pieces of 
tableware,” said Abdulla Mahmood, 
General Manager of Marketing for RAK 
Ceramics. “We’ve got 10 tile plants in 
Ras Al Khaimah. In addition to that, 
we have overseas plants in India, 
Bangladesh, China, Sudan and Iran. We 
also have distribution hubs throughout 
Europe, the Middle East and Australia.” 

“Over a period of time, we have 
introduced innovative, trend-setting 
products and over the last two decades 
we have engineered many new 
concepts, such as the antimicrobial 
tile,” said Mahmood. “We were the 
first in the world to introduce a larger 
slab tile, which measures over 1.8m 
x1.2m. We have also sold to landmark 
establishments locally and across the 
globe, including Dubai Mall, Dubai 
Airport Expansion, Emirates Palace, 
Wembley Stadium in UK, Cologne 
Airport in Germany and Grand Hyatt 
Hotel in Washington DC, USA.” 

“The products have stood the test 
of time and through word of mouth we 
have sold over 1 billion square metres of 
tiles over the last 20 years.” 

As the industry evolves, consumers 
are now demanding more designs to 
make their bathrooms truly individual. 
“People used to just want white square 
tiles in the bathroom,” said Mahmood. 
“Over the last few years, tiles have 
become more of a fashion statement. 
People want designer tiles, so we need 
to be up to date with the latest colours 
and designs and incorporate the latest 
trends into our tiles. It’s no longer a 
case of the same tiles in three or four 
different colours and sizes.”     

For RAK Ceramics, the MENA 
region remains the biggest market; 
however, the company is expanding 
globally by the day. “We are expanding 
our bathware production lines in India 
and Bangladesh,” said Massaad. 
“We are also studying new areas 

cont. on pg10

has capitalised on the dynamic economic 
outlook by introducing innovative product 
lines and customised offerings. It has also 
taken delivery of new technology and state-
of-art machineries at its UAE production 
units in the last couple of months. 

“The company has highly invested 
in the best European technology,” 
said Massaad. “If you have the best 
technology, you will produce the 
highest quality products, and they will 
become the most popular – which is 
what has happened. We offer value-for-
money products. We sell 15 per cent of 
our annual production in Europe which 
is a highly competitive market.”

GLOBAL LEADER
RAK Ceramics uses more than 8,000 
production models, with new designs 
added almost every week to its 
portfolio. Tiles are manufactured in a 
variety of sizes, from 10 cm x 10 cm up 
to 125 cm x 185 cm, the widest range 
offered in the ceramic field. 

RAK Ceramics is the world’s first 
company to launch Luminous, the 
wonder tile that glows in the dark and 
the Antimicrobial, a super specialty 
tile for the hospitality industry. The 
company’s creations include the high-
end brand “Elegance Ceramics” and it 
continues to be a global pioneer in the 
world of ceramics through innovative 
eco-friendly products such as RAK 
SLIM, Stone Art Collection, Orion 
Collection and Wood Art Collection 
using the latest Nanopix digital printing 
technology. It has also launched its 
trendy tiles in unique sizes of 25x70 
cm and 20x50 cm appealing to the 
urban consumers. It has also tapped a 
children tiles segment with the launch 
of its Junior Tiles Collection.

two decades. These are unprecedented 
achievements for a ceramics 
manufacturing company in the region.

RAK Ceramics announced year-end 
profits of AED 272 million for 2013, a figure 
that represents a 22 per cent increase 
over its net profits of AED 224.0 million for 
2012. The double digit percentage increase 
corresponds with a reduction in its debt 
over 2013 of 10 per cent (AED 149 million 
to AED 1,325 million) and a jump in share 
prices to three times their value.

“Our final figures for 2013 represent 
one of our strongest years of performance, 
with our percentage profit margin being 
more than double of 2012’s nine per 
cent net profit increase,” said Abdallah 
Massaad, CEO of RAK Ceramics. We can 
attribute a large proportion of our success 
to H.H. Sheikh Mohammed Bin Saud Al 
Qassimi, Crown Prince of Ras Al Khaimah 
and the Chairman of RAK Ceramics, for 
his wise direction. These strong financial 
results lay the foundation for more 
growth, greater product line offerings and 
expansion into new markets. We shall not 
rest on our laurels but will continue with 
our aggressive yet sustainable approach of 
expanding our business in different market 
segments,” he added. 

The end-of-year figures for the world’s 
largest ceramics manufacturing company 
complemented its remarkable share 
price rise increase of 188 per cent from 
AED 1.09 to AED 3.14 per share as of 31 
December 2013. The additional news that 
shares are currently each worth AED 3.86 
(at the time of writing) has further buoyed 
optimism in the company.

In addition to the stewardship of H.H. 
Sheikh Mohammed Bin Saud Al Qassimi 
and the generally improving economic 
conditions, RAK Ceramics say that the 
optimisation of its resources across its 
overseas operations has contributed to 
the company’s profitability, which will be 
boosted further by the company increasing 
its investments in India and Bangladesh. 
The company has been proactive in 
expanding into new export markets and 

  RAK CeRAmiCs’ globAl 
pRoduCTion of Tiles exCeeds 
360,000 squARe meTRes And 12,000 
pieCes of sAniTARy wARe peR dAy 
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of opportunity across our plants to 
increase production. We are investing in 
new technology and upgrading our new 
machinery so we are able to produce 
new varieties and designs of tiles. We 
have been able to tap new markets and 
offer alternatives to natural marble and 
wood. They look as good, but are much 
easier and safer to maintain.” 

WORLD OF OPPORTUNITIES
Massaad explained that internationality 
is as important for sourcing material as 
it is for selling the finished product. “Our 
materials are sourced both locally and 
from different parts of Europe and some 
parts of the Far East,” he said. “We use 
a diverse range of countries to source 
our raw material from, so that we do not 
have to be dependent on one country 
to ensure our sustainable growth and 
expansion plan.”

As far as the company’s expansion 
plans go, RAK Ceramics is looking to 
expand its product range as well as its 
global reach. “We are looking to tap new 
markets, looking at areas where tiles 
are not traditionally sold,” said Massaad. 
“We will not be competing with tile 
manufacturers, but with other kinds of 
manufacturers such as cladding. We 
are also offering alternatives to wooden 
floorings and natural stones with eco 
friendly tile options.”

Massaad explained that the company 
gained its global footing during the 
financial crisis. “We as a company grew 
during the global financial crisis – that’s 
when we became the world’s largest tile 
manufacturer,” he said. “We didn’t put all 
our eggs in one basket. We did not invest 
everything in the region during the boom 
years. We maintained our different bases 
and slowly moved into new regions.” 

cont. from pg9

During that time a lot of European 
companies were closing down, giving 
RAK Ceramics the chance to gain new 
business. “A lot of big retailers needed 
a steady partner who could create large 
volumes of tiles on a consistent basis,” 
said Massaad “We replaced a number of 
suppliers in Europe as companies looked 
for alternative manufacturers to the ones 
they dealt with before the financial crisis.”

With the economy slowly healing, 
RAK Ceramics’ expansion is now paying 
off. “Market conditions are undoubtedly 
improving, with the positive economic 
climate now allowing us to reap the 
benefits of our continued drive towards 
excellence in ceramics,” said Massaad. 
“Wise leadership, corporate stability, new 
technology and a commitment to being 
the preeminent global ceramics producer 
is what has led to 2013 being one of our 
best years for RAK Ceramics.” 

WESTERN
SAHARA
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Sougha is a social enterprise 
initiative launched by Khalifa Fund 

for Enterprise Development in 2009, 
aimed at creating opportunities for 
unemployable or difficult to employ 
Emiratis with entrepreneurial potential. 

Sougha seeks out skilled local 
craftsmen and women all over the 
UAE, and harnesses their technical and 
entrepreneurial talents to help them 
seize market opportunities.

Preserving heritage

An initiative by Khalifa Fund for Enterprise Development is ensuring 
the future of artisans by preserving the past.

The main objective of Sougha is to 
shape the future of Emirati artisans 
through the preservation of the UAE’s 
heritage, thus fostering sustainable 
entrepreneurial opportunities across 
the UAE. 

It started its operations by 
identifying and recruiting a group of 
7 artisans from Gayathi, a remote 
town located in the western region. 
Due to the uniqueness of the idea, 

the initiative grew rapidly in the space 
of just one year. Sougha has become 
a well-established brand name 
dealing with around 500 artisans 
supplying to brands such as Etihad 
airways, Masdar, Environment agency, 
Executive Affairs Authority, and 
Tawazun on the customer side. 

In keeping with the pace of 
its growth, the Khalifa Fund’s 
management converted the initiative 
into an establishment on 16 January 
2011, when the Khalifa Fund also 
injected AED 1,000,000 capital into the 
Sougha Establishment. In 2012 Sougha 
launched programmes for artisans in 
Dibba, Khorfakkan, Fujairah, Ras Al 
Khaimah and Ajman. 

Sougha’s impact is not just 
economic; it is creating entrepreneurial 
role models in regions where 
employment opportunities are scarce. 
Some Sougha artisans had never even 

EMIRATESPRIDE
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Establishment in exhibitions, festivals, 
retail industry and the corporate sector. 

Sougha is continually improving its 
brand visibility to ensure sustainable 
income generation for all micro-

business beneficiaries, and it plans to 
improve its operations, which will  
help develop a better platform for 
business growth.

Today, Sougha is the best source 
for Emirati hand-made products. It 
works hard to improve the livelihood 
of the Emirati artisans, to preserve 
the Emirati heritage and to improve 
the socio-economic status of self-
employed talented artisans in  
deprived locations.

Sougha artisans are very selective 
and ensure that products are made 
of suitable raw material and crafted 
responsibly. All Sougha sales income is 
returned to artisans. 

had a bank account before joining – 
now they manage their own finances 
and enjoy financial inclusion.

Over the past 3 years, Sougha has 
been able to convert skilled Emiratis in 
the western region of Abu-Dhabi into 
entrepreneurs, through a methodology 
that was developed and tested by 
the Khalifa Fund for Enterprise 
Development. The methodology 
took into account the social and 
cultural aspects of the Emirati way of 
life, and as a result self-employment 
opportunities were created for over 100 
artisans in 5 towns. 

All artisans sell and market 
their products through the Sougha 

  SOUGhA IS cREATInG 
EnTREPREnEURIAl ROlE MODElS 
In REGIOnS whERE EMPlOyMEnT 
OPPORTUnITIES ARE ScARcE. SOME 
SOUGhA ARTISAnS hAD nEvER EvEn 
hAD A bAnK AccOUnT bEFORE 
JOInInG – nOw ThEy MAnAGE 
ThEIR Own FInAncES AnD EnJOy 
FInAncIAl InclUSIOn 

Sougha products make the perfect gift for friends, 
family and employees
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Out to launch?

The Etihad Credit Bureau is ready to launch, however banks are less prepared to provide the 
information it needs.

A s the UAE bounces back from the 
dark days of the 2009, regulators 

have been busy safeguarding the 
country’s recovery and formulating 
ways to ensure the crisis never happens 
again. During the boom years, banks 
were generous with lending. When 
many loan bearers vanished in a puff 
of credit card debt, banks were left 
with gaping chasms on balance sheets. 
Understandably, banks were wary of 
lending in the months that followed, 
which slowed economic recovery further. 

Keen to avoid a repeat of this scenario, 
the UAE’s Ministry of Finance birthed the 
Al Etihad Credit Bureau (AECB), a federal 
government company specialised in 
providing UAE-based credit reports and 
other financial information, to cement a 
culture of responsible lending.

PREPARING TO LAUNCH
In January, AECB, which is supported 
by the UAE Federal Government, 
approached all UAE-based banks to 
sign agreements and provide credit 

information. Additionally, AECB 
established the electronic link with 
banks and financial institutions 
operating in the UAE in order to create a 
comprehensive database of individuals’ 
and businesses’ credit information.

Marwan Ahmad Lutfi, Chief 
Executive Officer of AECB, said, 
“Effectively-run credit bureaus are 
internationally proven to support 
responsible lending, enhance payment 
behaviour and reduce credit losses 
from bad or non-performing debts.”
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He added, “Al Etihad Credit 
Bureau will help to strengthen the 
UAE’s financial infrastructure and add 
demonstrable value to the banking 
sector. To do this, we are forming solid 
partnerships with the banks and other 
financial institutions in the country 
to ensure the efficient and accurate 
transfer of information between both 
sides. The pilot phase of testing has 
been considered successful and we are 
now in the last stage of finalising the 
remaining agreements needed with our 
industry partners and testing the world-
class technology that will facilitate 
the data transfer. As soon as this is 
achieved, along with receiving formal 
approval of the bureau’s regulations 
and credit report charges from the UAE 
Cabinet, the Al Etihad Credit Bureau will 
commence operations.”

AECB previously organised a series 
of workshop sessions attended by key 
partners of the bureau from the banking 
and financial sectors which were designed 
for stakeholders to give feedback and 
input into the new system. The outcomes 
of the sessions helped to build the 
foundations for the most important 
components of the credit bureau, 
including the data dictionary, credit file 
formats and the necessary requirements 
to ensure accuracy in all mandatory and 
optional fields. AECB used the feedback 
from partners to drive the customisation 
of the system to fit the UAE’s needs.

READY TO GO
In April, following the completion of all 
necessary testing, AECB announced 
that it was operationally ready and 
prepared to launch its services in line 
with government directives and the law. 

AECB has completed the final 
steps of its pre-operational phase, 
including an intensive security audit of 
the system, penetration testing and a 
complete system review. This will set 
a foundation for successful operation 
and ensure the efficient roll-out of the 

Bureau’s services. The Bureau’s pre-
launch phase also included signing 
agreements with all UAE financial 
institutions for the submission of credit 
data to the Bureau, as well as securely 
connecting all UAE retail banks to the 
Al Etihad Credit Bureau system.

Lutfi said, “Al Etihad Credit 
Bureau has completed all necessary 
preparations and is ready to go live with 
the new system and begin operations 
soon after the by-laws are made public 
in the Official Gazette.

“Al Etihad Credit Bureau is striving 
to set a new global benchmark in the 
accuracy of credit data capture. This 
will support the Bureau in its role to 
provide reliable and thorough credit 
reports that add significant value to 
the way risk is assessed in the UAE 
financial industry.”

Al Etihad Credit Bureau, which was 
established under the federal law in 
2010, will continue to develop strong 
ties with its partners in the banking 
and financial sectors to maintain a 
high accuracy rate of data submission 
to the Bureau. It will collect, analyse 
and circulate credit information for the 
issuance of high quality, reliable credit 
information reports, in order to enhance 
the UAE’s financial and regulatory 
infrastructure and improve its consumer 
credit profile on a global level.

The Board of Directors of Al Etihad 
Credit Bureau held its 22nd meeting 
on 21 April. The meeting was led by 
HE Obaid Humaid Al Tayer, Minister 
of State for Financial Affairs and 
Chairman of Al Etihad Credit Bureau 
to discuss the Bureau’s readiness 
to start operations following the 
publication of its by-laws in the  
Official Gazette.

  EffEctivEly-run crEdit 
BurEaus arE intErnatiOnally 
prOvEn tO suppOrt rEspOnsiBlE 
lEnding 

During the meeting, the Board 
of Directors discussed the latest 
developments of its system and 
confirmed the Bureau’s readiness to 
start operations once its by-laws are 
published in the Official Gazette.  The 
Board also discussed a number of 
important topics, which included a 
review of the internal auditors’ reports 
and approving the audited financial 
statements for 2013.

COOPERATION NEEDED
However, although it seems AECB is 
ready to launch operations, the UAE’s 
banks are not. 

The Bureau’s Board of Directors has 
stressed the need for all UAE banks 
and financial institutions to submit their 
customers’ credit data for the past 24 
months. Despite the continued efforts 
made by banks to provide their credit 
data, a large number of them have 
not yet fully completed the process of 
providing the past 24 months of credit 
data. The comprehensiveness of the 
Bureau’s credit reports relies upon the 
banks’ submission of credit data within 
the stipulated timeframe.

The Board of Directors expressed 
its thanks to banks that have submitted 
accurate and reliable credit data for the 
past two years. The Board of Directors 
has urged remaining banks to follow 
suit and provide their credit data as 
soon as possible.

As part of its operational readiness, 
the Bureau has successfully fulfilled 
all of the requirements for issuing 
credit reports.

Moreover, the board highlighted 
the need for banks and financial 
institutions operating in the UAE to 
use Emirates ID, the only valid form 
of identification for all individuals 
residing in the UAE, in all customer 
transactions and operations. This 
will ensure that the Bureau’s record 
matching process is 100 per cent 
accurate. 
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Social media has its advantages, but often focus is concentrated 
on our fears and possible privacy implications. With that in mind, 
Emirates Review sat down with Michael Maksoudian, Partner 
and Chief Media Officer of Netizency, to discuss how to protect 
yourself online.

S ince its inception social media has 
been exalted as the next generation 

in communication for humanity, whilst 
simultaneously being tarnished by 
countless controversies over privacy 
fears. Furthermore, despite the 
relative maturity of the industry in the 
technology world – Facebook, by far the 
largest social media network, has been 
operating for a decade – it seems that 
people are still unsure of  how to use it. 
Indeed, there is a near-constant stream 
of news stories published in which a 
wayward tweet or post has led to the 
dismissal of an executive at a business 
or prosecution by law enforcement 
agencies. It seems prudent, therefore, 
to discuss the best policy to follow 
when using social media.

Michael Maksoudian, Partner and 
Chief Media Officer for Netizency, a 
digital marketing agency specialising 
in building social media communities 
through the use of big data, said, 

An unassuming 
soapbox

  not only cAn A messAge follow 
you in the public eye, but it 
cAn be incredibly difficult to 
retrAct AfterwArds 

IT

“The first thing people should do is go 
and study the privacy settings of the 
applicable social media platform, and 
apply the necessary measures to protect 
themselves… Then you will realise that 
there are a lot of settings which by 
default are set to full public release.”

Attempting to limit the extent to 
which your online presence can be 
observed seems sensible. One of the 
first rules to follow, therefore, when 
interacting with a social media platform 
would be to change your privacy 
settings in order to inhibit the level to 
which prying eyes may be able to find, 
otherwise public, information about you. 

YOUR PRIVACY, YOUR 
RESPONSIBILITY
This is a particularly salient point 
in light of the fact that there are 
numerous examples of old messages 
and posts coming back to haunt their 
owners in later life. Maksoudian said, 

“Sometimes you may even post without 
thinking, but a few years down the 
line it will be able to come and bite 
you back. As a rule be very sensible 
with what you are posting, whilst being 
protective of what you’re doing.”

Maksoudian added, “If someone 
wants to cause damage all they have to 
do is take a screenshot of [a message]. 
So even if you delete it, they still have it.” 

Just recently the newly-hired 
strategy executive for PayPal, Rakesh 
Agrawal, was fired due to messages 
posted on Twitter. This was despite 
the fact that these messages were 
promptly deleted only several hours 
after posting. This point adds weight to 
the argument that, as a general rule, 
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you must be careful with what is posted 
online as not only can a message follow 
you in the public eye, but it can be 
incredibly difficult to retract afterwards.

As such, by taking part in a social 
media platform the responsibility 
is ultimately on you to censor 
out potential posts which may be 
damaging. “Facebook doesn’t force you 
to share, said Maksoudian. “It’s a public 
platform. You need to be sensible about 
what you’re sharing and what you’re 
discussing – whilst also bearing in 
mind that this discussion can be spread 
to the media and elsewhere.”

DOUBLE-EDGED MESSAGE
This is not to say that social media 
does not provide very important 
benefits to its users. “They are offering 
tools which are great to help you 
with your life, staying close with your 
family and friends, knowing what’s 
happening in other communities,” 

states Maksoudian. “Often, these 
platforms are also provided free of 
charge to the user, with money being 
made through corporate advertising. 
Indeed, these services would not be 
able to exist free to the user without 
this targeted advertising. Through using 
a social media network, the user is 
arguably giving his/her tacit consent 
to have any information garnered 
used for advertising by the network 
to guarantee its continued existence. 
This is the trade-off which we make in 
order to use these sites. Just know the 
benefits and disadvantages, as well as 
the limitations, of being online, chatting 
and sharing your whole life.”

By their very nature social media 
platforms ask for more information 
to provide a better service to us. 
“That’s a concern; do I give them more 
information? If I don’t then they’re not 
as useful, if I do then I have much more 
functionality. That’s a decision each 

individual needs to make.” So, although 
more data allows for greater marketing 
opportunities to a network; with a 
better profile of you as an individual a 
social media platform is able to offer 
you a better service. For instance, 
a platform may be able to provide a 
user with links to potential friends and 
online communities which may not 
have been found otherwise – possibly 
only because more data will improve 
the service that a network can make.

Facebook recently posted record 
breaking Q1 results, and usage is 
growing fast – with new technologies 
being invented to speed up the 
connection of ‘the next billion’. In 
the UAE, Maksoudian says that 
usage is growing quickly among 
businesses. “One aspect to measure 
that companies are getting into social 
media is by checking the number of 
social media agencies that are out in 
the UAE. More agencies are opening 
every day, obviously because there is 

a genuine demand. Most companies 
are now on social media or are joining 
social media. There is growth and 
huge potential.

“As a general trend people are 
sharing more and want to share more. 
Once you share more, you feel closer 
to other people, and the world feels 
smaller and more connected, so there’s 
that good psychological aspect.”

Ultimately, for the time being 
however, the most important aspect 
to remember when using social media 
according to Maksoudian is: “You need 
to always be consciously aware of what 
you are doing online. Just keep that in 
mind whatever you are doing… So look, 
if it’s digital, it’s pretty much out there. 
Long story short.” –

  if someone wAnts to cAuse 
dAmAge All they hAve to do is 
tAke A screenshot  
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Investors have been flocking to Dubai in 
recent times, as winning the Expo 2020 

bid and the recovering property market 
have bolstered confidence in the emirate. 
The UAE has remained a beacon of 
stability for more than 40 years, making it 
an appealing choice in the wake of events 
such as the Arab Spring. 

“Since the crisis started, people have 
been looking at this region as a patch of 
sunshine,” explained Ramesh. “By and 
large, the UAE has seen a 3 to 4 per cent 
annual growth rate. If investors come to 
the Middle East, Dubai is a logical choice. 
It’s a modern city and well-connected with 
all the other destinations in the region.”

Zero taxes are another big draw, 
with many investors flocking from 
countries with oppressive tax regimes. 
Others are easing out of economies 
where the currency is in chronic 
decline such as India and Pakistan. 
“People want the stability of a currency 
pegged to the dollar, so they don’t have 
to run faster and faster just to maintain 
their purchasing power,” said Ramesh.

Investors have been chomping at the bit to buy 
a slice of the rising optimism in Dubai; Ramesh 
S Mahalingam, Managing Director of Ideal 
Management Consultants, explains how the 
emirate’s fortune has changed radically since 2009.

Rising rents is another appealing 
aspect. “To tenants, this is not a 
welcome feature, but if you put yourself 
in the shoes of the investor, if rents are 
rising it’s a good sign for them to come 
in and invest in real estate for higher 
and higher yields,” said Ramesh.

Freezones are also pulling in 
businesses, with the promise of full 
ownership rights and no tax for at least 
the next 15-20 years. “I think that’s a 
key driver for a lot of businessmen 
abroad,” said Ramesh. “The freezones 
here offer businessmen an opportunity 
to set up shop in close proximity to other 
businesses in the same industry sector, 
thus benefiting from ‘clustering’.”

Of course, the UAE’s crowning glory 
is its recent admittance into the MSCI 
Index. A large swathe of investment 
will come in as a result of the UAE 
being included in the emerging market 
index,” said Ramesh. So where are the 
brightest spots for investors in the UAE?

“The most obvious and visible is 
real estate factor,” said Ramesh. “Ever 

Safe haven

since the real estate sector was opened 
up there has been interest from expats 
living in the UAE, quickly followed by 
international investors.”

Retail and hospitality are also 
attracting investors as tourists flock 
to UAE. “Because of the tourist 
boom, hospitality has been attracting 
investment,” said Ramesh. “Practically 
every hotel brand in the world has 
come to the UAE to set up shop and 
manage properties here. Hospitality has 
seen some major inflows. Education 
is also beginning to witness inflows 
and consolidation. Moreover, the 
medical field is benefiting from sizeable 
investment coming in from overseas. 
“Dubai Healthcare City is a prime case 
and point,” said Ramesh. The world’s 
major hotel brands are either already 
in and expanding or are on their way in. 
With the World Expo 2020 progressively 
appearing more distinct on the horizon, 
the UAE’s investment prospects can only 
get brighter for those searching for a 
safe, tax-free haven. 

INVESTMENTS
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A ccording to Saif Hameed, Sales 
Incharge at Islamic Finance House, 

Islamic banking for SMEs is a ‘win 
win’ situation. “Entrepreneurs in the 
SME sector are more inclined towards 
using Shari’ah-compliant products and 
services. They are attracted to Islamic 
finance because it integrates ethical and 
moral values,” he said. “Parallels are 
often drawn between Islamic finance 
and socially responsible investing. 
Islamic banking seeks to maximise 
both financial returns and socially 
responsible ethical behavior, provided 
that required products are available with 
competitive features and pricing.”

The most appealing aspect for 
aspiring entrepreneurs is the elimination 
of risk. “The mandatory purchase 

Funding business 
the Islamic way

Islamic finance is a perfect fit 
for SME financing.

and sale of assets ensures vigor in 
economic activity,” said Hameed. “The 
underlying involvement of an asset in 
every transaction ensures that the funds 
are utilised for the purpose of which they 
were sought, thereby eliminating the risk 
of their misuse for any other purpose.”

SME financing is a natural fit for 
Islamic finance, by virtue of the fact 
that it deals directly with the real 
economy, creates employment, involves 
the productive use of resources, 
especially capital and finance and 
contributes directly toward the 
alleviation of poverty.

For SMEs seeking Islamic finance, 
there are a number of options 
available. “Shari’ah-compliant SME 
business banking offers a wide array of 
financial products,” said Hameed. “The 
products cover the entire spectrum of 
solutions across transaction accounts, 
trade finance and business financing 

products. These include both secured 
and unsecured comprehensive working 
capital and term finance solutions.” 

According to Hameed, demand is 
only going to grow. “Islamic banking 
has received a considerable boost, 
with Shari’ah-compliant financial 
products and services, Islamic banks 
and financial institutions growing 
very quickly. Islamic institutions have 
achieved a prominent status in the 
banking industry,” he said. “Global 
Islamic banking assets with commercial 
banks grew up nearly 20 per cent in 2012 
to reach $1.55 trillion, and are projected 
to reach $2 trillion by 2015 according to 
Ernst & Young survey.

“Global Islamic banking assets with 
commercial banks grew up nearly 20 per 
cent in 2012 to reach $1.55 trillion, and 
are projected to reach $ 2 trillion by 2015 
according to Ernst & Young survey.

This is particularly true in the UAE, 
where Dubai’s ambition to become 
the capital of the Islamic economy 
will bolster the regional market. “The 
Islamic financing sector has grown 
enormously over the past few years to 
become a significant contributor to the 
UAE market; Islamic banking still has 
plenty of room for growth particularly 
after the Expo 2020 announcement. The 
Islamic banking industry in UAE has 
been witnessing significant growth in 
the recent years – Shari’ah-compliant 
products have attracted public interest 
and these instruments have been 
growing. Almost all major banks have 
started Islamic banking divisions or 
windows to fulfill their customers’ needs.

To be truly Halal, a business must 
be financed with Shari’ah-compliant 
products. With Dubai vying to become a 
hub for Halal fashion and tourism, more 
businesses will need Islamic financing.  
The ‘Dubai: Capital of the Islamic 
Economy’ initiative is likely to see more 
Islamic fashion chains, restaurants 
and hotels all queuing up to access 
Shari’ah-compliant products. 
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W hen daydreaming of stunning 
scenery and exotic cuisine, no one 

likes to think about what can go wrong. 
Theft, illness and accidents can all turn 
your dream holiday into a nightmare. Most 
people will take out travel insurance to 
ward off worries, but make sure you pick 
the right policy and read the small print. 
Emirates Review spoke to Fady Makhlouta, 
Manager – Health Insurance Underwriting, 
about what travellers need to consider.

What do you need to consider when 
choosing a travel insurance policy?
• Destinations: This is easy to determine 

if the applicant is going on a single-
destination holiday (e.g. Paris), but 
if travelling to multiple destinations, 
he must ensure they are all covered. 
Destinations should include anywhere 
the applicant chooses to stop over 
(even for just one night) or any places 

• Personal belongings: Most travel 
insurance policies will provide some 
level of cover for personal belongings. 
The key lies in knowing how much 
the insured is covered for – e.g. AED 
500 or AED 5,000 – and if this enough 
to protect all of his baggage and 
belongings. Otherwise, upgrading the 
level of coverage would be an alternative 

• Valuables: An insured should never 
assume that any valuables will 
be automatically covered by the 
insurance policy. Common items like 
passports, phones, laptops, cameras, 
tablets, sunglasses and jewellery 
are often excluded from cover, 
particularly when it comes to the 
lower-level/basic policies. 

• Sports and Activities: Certain activities, 
like motorcycling or white water 
rafting, mean there is a higher risk of 
injury. Hence, an insured should check 
whether the policy covers specific 
activities he will be engaging in and 
what the terms and conditions of these 
activities are (e.g. for scuba diving, 
cover may be given to a certain depth). 

• Cancellations: Things don’t always go 
according to plan, and there may be 
some unexpected events that require 
trip cancellation. The client needs to 
check that cancellation is part of the 
travel insurance policy. With the right 
cover, he could claim for lost funds due 
to cancelled flights, accommodation, 
car hire, tour bookings etc… 

• Excess: This represents the out of 
pocket expenses that the insured 
will need to pay before the insurance 
company indemnifies him for 
any eligible claims. If the client 
wishes to keep low levels of excess, 
consideration should be made to 
enhanced covers which impact 
premium rates.

• Exclusions: Exclusions are a mandatory 
part of any insurance policy and must 
be read carefully. The insured should 
make note of any specific events or 
items that are excluded from the policy.

that he might visit as part of a cruise 
trip or tour. 

• Duration: Customers should be 
careful whenever they are buying a 
travel insurance policy. The duration 
of the trip(s) is an important factor 
for insurers, while the client needs to 
make sure that he is covered during 
his trips. Consideration should also 
be given to time limit per trip (e.g. 90 
consecutive days per trip)

• Medical: It is important that the client 
understands how much coverage he 
has and under what circumstances 
the medical cover applies. If he 
suffers from a pre-existing medical 
condition, he needs to confirm that 
this doesn’t exclude him from the 
cover that he intends to buy. He 
should also gain a clear idea of what 
excesses he will be required to pay 
before medical cover kicks in. 

As the temperature rises in the UAE, many will flock to cooler 
climates – but don’t let your perfect break turn into a disaster!

Safe journey
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cards, travellers’ cheques, travel tickets, 
passports, driving licenses, green cards 
and petrol or other coupons;

• Claims resulting from confiscation, 
requisition, detention, destruction or 
damage by customs authorities or 
other such officials;

• Breakage of sports equipment whilst 
in use or loss of or damage to pedal 
cycles or hired equipment;

• Situations caused directly or indirectly 
by the bad faith of the insured, by 
participation in criminal acts, or 
as a result of fraudulent, seriously 
negligent or reckless actions. 

• The consequences of the actions of 
the insured in a state of derangement 
or under psychiatric treatment are 
not covered either;

• Extraordinary natural phenomena 
such as floods, earthquakes, 
landslides, volcanic eruptions, 
atypical cyclonic storms, falling 
objects from space and aerolites, 
and in general any extraordinary 
atmospheric, meteorological, seismic 
or geological phenomenon;

• Events arising from terrorism, mutiny 
or crowd disturbances;

• Events or actions of the armed forces 
or security forces in peacetime;

• Wars, with or without prior declaration, 
and any conflicts or international 
interventions using force or duress;

• Illness or injuries existing prior to 
the claim, unless expressly included 
in the private or special conditions 
and subject to payment of the 
relevant surcharge premium;

• Those that occur as a result of 
the participation by the insured in 
competitions, sports, and preparatory 
or training tests unless coverage for 
them has been expressly agreed;

• In general, any sport or recreational 
activity that is notoriously dangerous;

• The use, as a passenger or crew, of 
air navigation not authorised for the 
public transport of travellers, as well 
as helicopters.

How do policies differ for personal 
situations; would a family need 
to consider a different policy to a 
single traveller?
There are packages designed for 
individuals who travel on business 
or vacation trips. On the other hand, 
purchasing a family policy is cheaper 
than purchasing travel insurance for 
each individual travelling; therefore 
family packages do provide somewhat 
relatively lower premiums. Family plans 
are mostly suitable for insuring oneself, 
spouse and children up to 15 years of 
age and permanently residing with the 
insured person. In all cases, the key 
thing to consider when buying a family 
travel insurance policy is the way an 
insurer defines a family or a dependent 
as this can vary between insurers. 

Do policies differ depending on 
which destination you go to?
The given rates and covers depend on 
the destination to which the applicant 
tends to go to. In general, getting travel 
insurance which includes USA, Canada, 
Australia and Japan within the scope of 
coverage will induce higher rates, mainly 
due to the cost of hospitalisation in such 
countries (since travel insurance does 
cover emergency medical treatment).

What does a basic travel insurance 
policy cover? What exclusions do 
consumers need to be aware of?
Basic covers include meeting the 
costs of emergency medical expenses, 
transport or repatriation in case of 
illness or accident and repatriation of 
mortal remains following unforeseen 
incidents during the insured’s business 
or holiday trips. Main exclusions include:  
• Childbirth, pregnancy or any medical 

complications resulting there from 
within 2 months of the estimated 
date of delivery;

• Loss of cash, bank or currency notes, 
cheques, postal orders, credit cards, 
charge cards, travel cards, bankers 

For more information, call 800 4441 
or visit www.insurancehouse.ae

Head Office - Abu Dhabi
Finance House Building, Zayed 1st 
Street, Khalidiya Area
P.O. Box 129921, Abu Dhabi
Toll free: 800 4441 within UAE
Tel: +971 2 493 4444

Dubai
Sheikh Zayed Road, Al Quoz 
P.O. Box 117474, Dubai 
Tel: +971 4 4174700

Sharjah
Al Khan Corniche Street
P.O. Box 6099 Sharjah U.A.E
Tel: +971 6 5932400

Mussafah
Street number 8, M3
Adnoc Petrol Station - Mussafah 
P.O. Box 129921, Abu Dhabi U.A.E 
Tel: +971 2 555 6211 

Al Samha
Sheikh Maktoum Bin Rashed Rd
Adnoc Petrol Station - Al Samha
P.O. Box 129921, Abu Dhabi U.A.E
Tel: +971 2 562 3330

InSURAnCE HOUSE

What are Insurance House’s most 
popular policies?
The type of travel policies that are 
mostly being requested by clients are 
ones required for visa purposes, mainly 
due to the mandatory coverage in EU 
countries for a Schengen visa. 
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Keep calm and carry on:  
there’s no bubble!

Fear of a property bubble is rising alongside 
Dubai’s property prices, but is there anything  
to worry about?

The Annual Dubai House Price Index increased 19 per 
cent in Q1 2014. The blended average rate for residential 
property in Q1 2014 was AED 1,463 per ft² compared with 
AED 1,226 per ft² in Q1 2013.

 Index Points     % Change
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APARTMENT INDEX: YEAR ON 
YEAR Q1 2013 / Q1 2014

DUBAI HOUSE PRICE INDEX: YEAR ON 
YEAR Q1 2013 / Q1 2014

DUBAI HOUSE PRICE INDEX: QUARTERLY 
Q1 2013 / Q1 2014

W inning the Expo 2020 bid in November capped a year 
of tremendous growth in Dubai’s real estate market, 

which recorded its strongest growth in five years. Emirates 
Review looks at the stats from Colliers, which document an 
extraordinary year.

The Quarterly Dubai House Price Index showed a total 
increase of 9 points in Q1 2014 reflecting a 5 per cent increase. 
The blended average rate for residential property in Q1 2014 
was AED 1,463 per ft² compared to AED 1,325 ft² in Q4 2013.170
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APARTMENT INDEX: QUARTERLY 
Q1 2013 / Q1 2014

VILLA INDEX: QUARTERLY 
Q1 2013 / Q1 2014

VILLA INDEX: YEAR ON YEAR 
Q1 2013 / Q1 2014

The Quarterly Overall Villa index saw a 12 per cent 
increase in Q1 2014 compared to an 8 per cent increase  
in Q4 2013.

The blended average rate per ft2 for villas in Dubai in Q1 
2014 was AED 1,480 compared with AED 1,326 in Q4 2013.

Given the rapid resurgence of Dubai’s property market, 
should those of us who remember 2009 be worried? 
Apparently not. Although the pace of growth mirrors the 
years leading up to the crash in property prices, what’s 
different is the number of measures put in place to ward off 
speculation: the implementation of the Federal Mortgage 
Cap; the doubling of the property registration fee to four per 
cent; and the ban on off-plan re-sales (until handover) by 
real estate agents should keep the market from spiraling 
out of control.

It looks like Dubai’s property market is back for good, 
thanks to some very hard lessons learned in 2009. 

The Annual Overall Apartment Index increased 15 per 
cent in Q1 2014 compared with Q1 2013, increasing to 149 
points from 129 points.

The Quarterly Overall Apartment index saw a 2 per cent 
increase in Q1 2014 compared to a 3 per cent increase in  
Q4 2013.

The blended average rate per ft2 for apartments in Dubai 
in Q1 2014 was AED 1,504 compared with AED 1,479 in Q4 2013.

The Annual Overall Villa Index increased 28 per cent 
in Q1 2014 compared with Q1 2013, increasing to 205 points 
from 160 points.
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Business law

Camille Chamoun of Law House explains how a 
new law in the UAE is laying the foundations for 
knowledge-based economy

Small and Medium size Enterprises 
(SMEs) are recognised worldwide 

as a tool of economic growth. SMEs 
are universally recognised as important 
because they contribute to economic 
growth, create employment and ensure 
financial stability. 

SMEs in the Gulf region are in much 
need of financial support and access 
to capital as they have the lowest rate 
in the world. Until recently, support for 
SMEs was limited to initiatives of private 
funds with (sometimes) the backing of 
international financial institutions.       

The UAE has played a leading role in 
fostering small and medium enterprises 
and encouraging the spirit of creativity 
and entrepreneurism among its citizens. 
This drive culminated in the issuance by 
His Highness Sheikh Khalifa bin Zayed Al 
Nahyan, President of the UAE, of Federal 
Law No. 2 of 2014, for the Small and 
Medium Enterprises sector (the Law). 
The Law is a pioneering step towards 
achieving diversified and sustainable 
economic growth in the UAE.

The Law sets out the legal framework 
for the cooperation between the private 
sector (namely Small and Medium size 
entrepreneurs) and governmental entities.

The Law starts by defining, in its 
article (3), an SME and sets out that an 
enterprise will be considered as an SME 
(and consequently benefits from the 
support), if it meets at least two of the 
following criteria: employment size; its 
annual returns; and capital investment.

The same article empowers the 
UAE Cabinet to add other criteria while 
article (4) adds that the Cabinet will 
issue a unified definition of SMEs, based 
on the recommendations of the SME 
Council, in consultation with competent 
local authorities.

Article (5) of the Law stipulates that 
the Cabinet will issue a resolution setting 
up the SME Council (the Council) at the 
Ministry of Economy (MOE). The Council 
will be the body responsible for the 
implementation of the Law. 

The Council will be responsible 
for: the creation and development of 
policies and strategic plans towards 
the development of SMEs; the creation 
of rules and regulations required 
for the coordination between the 
National Programme (the Programme) 
and stakeholders; Monitoring the 
performance indicators of the 
Programme and approving its annual 
report on SMEs; periodically reviewing 
the effectiveness of the SMEs, classifying 
criteria to propose the appropriate 

amendments and submitting the same 
to the Cabinet; setting conditions 
and criteria for membership in the 
Programme; and any other relevant tasks 
mandated by the Cabinet.

According to article (7) of the Law, an 
SME Programme will be created and will 
be responsible for the following: 
• Liaising with the competent 

authorities to draw the guidelines 
relating to providing expertise in 
addition to technical, administrative 
and training assistance in different 
fields to support [SME] projects  
and facilities.

• Preparing a periodic evaluation of the 
projects and facilities to be submitted 
to the Council, along with challenges 
and suitable solutions.

• Liaising with federal and local 
government authorities and the 
private sector to promote the 
projects’ products and facilities inside 
the UAE and abroad.

• Liaising with the relevant authorities 
to provide advantages and incentives 
for projects and facilities.

• Liaising with the relevant regional 
and international authorities to 
support the development of the 
projects and facilities.
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• Developing awareness Programmes 
to encourage the establishment 
of projects and facilities, and 
defining available and reasonable 
investment opportunities and 
risks as well as defining local and 
international exhibitions and to help 
participate in them.

• Establishing a database of projects 
and facilities registered with the 
Programme and their classification.

• Encouraging self-employment, joint 
cooperation and integration between 
projects and facilities.

• Approving the applications to grant 
advantages and incentives for 
projects and facilities registered with 
the Programme. 

• Any other task mandated to it by  
the Cabinet.

ADVANTAGES & INCENTIVES
The advantages and incentives that 
projects and facilities may benefit from 
range from access to financing to award 
of contracts, to promotion of the projects 
and facilities in and outside the UAE. 
Article 10 of the Law lists the ‘Advantages 
& Incentives’ as follows:
• Finance, marketing and promotion 

from the private sector, provided 
associating with these facilities does 
not conflict with any financial or  
legal obligations.

• Commitment of Federal Government 
entities to contract with local SMEs 
by not less than 10 per cent of the 
total contracts of these entities 
towards meeting their purchasing, 
servicing and consulting needs.

• Commitment of companies in which 
the Federal Government owns more 
than 25 per cent of the total capital, 
to contract with local SMEs by at 
least 5 per cent of the total contracts 
of these companies.

• Simplify the procedures relating to 
these facilities, in addition to reducing 
licensing costs, and enabling them 
to benefit from land granted to 

them for industrial or agricultural 
purposes, in accordance with relevant 
legislations and in coordination with 
the concerned authorities.

• Allocation of adequate space 
in the exhibitions that the UAE 
participates in abroad, to showcase 
products made by national 
SMEs, and providing necessary 
information to them about 
international markets in accordance 
with the regulations prescribed  
by this law.

• Organising local, specialised 
exhibitions for SMEs or facilitating 
their participation in domestic 
exhibitions to promote and market 
their products.

• Permissibility of exempting SMEs, for 
production purposes, from customs 
tax for equipment, raw materials 
and intermediate goods, through a 
Cabinet resolution issued by relevant 
UAE authorities and Union members, 
each in his/her own capacity, based 
on the recommendations of the 
Minister of Economy.

• Exempting SMEs from bank 
guarantees that companies must 
lodge for new workers. The SMEs 
Council will coordinate with the 
Ministry of Labour to implement the 
regulations and conditions required 
in this regard.
A very important aspect of the 

Law whose purpose is to transform 
the UAE to a knowledge-based 
economy and foster creativity and 
innovation is laid out in article (11). 
This article relates to incentives to be 
given to SMEs in terms of Intellectual 
Property as part of their research and 
development (R&D) efforts.   

The Law is issued to benefit UAE 
nationals and enterprises fully owned 
by them. It sets out the mechanism 
for the financing to be provided by 
the Emirates Development Bank that 
should not be less than 10 per cent of 
the annual credits it issues.

The Law penalises SME owners who 
do not use the facilities for the purposes 
mentioned in their applications to the 
Programme. In an effort to also limit the 
misuse of the incentives and the benefits 
and promote transparency, the Law 
penalises SME owners who assign their 
businesses without the approval of the 
relevant authorities.    

Finally, the Law is certainly a first 
step of a much awaited long term plan 
to support UAE Nationals and engage 
them further in the private sector and 
the economic cycle. It remains to be seen 
however how the Law will be applied when 
the executing bylaws are issued. 

Law House 
advocates & LegaL 
consuLtants
 
Abu Dhabi
Al Orjowan Tower, Office 404, Zayed 1st 
Street (Khalidiya)
P.O. Box 62777, Abu Dhabi, United  
Arab Emirates
Tel: +971 2 6334488
Fax: +971 2 6316655
 
Dubai
Maze Tower, Office 402, Sheikh Zayed 
Road (Adjacent to DIFC)
P.O. Box 72281, Dubai, United  
Arab Emirates
Tel: +971 4 3517909
Fax: +971 4 3517919
 
www.lawhouse.ae
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This year Ramadan is forecast to 
commence at the end of June – 

one of the hottest times of the year. 
Fasting during long, hot days can be 
detrimental to one’s health. However, 
by making smart food choices and 
staying out of the sun you can have 
a happy, healthy Ramadan. Here are 
Emirates Review’s top tips on beating 
heat and hunger.

HealtHy start
To get you through the day, eat Suhoor 
just before dawn, and choose foods rich 
in protein and complex carbohydrates. 
Your body takes more time to digest 
protein, helping you stay fuller for 
longer. Complex carbohydrates, 
including wholegrain rice and bread, 
help prevent spikes in blood sugar, 
enabling you to cruise through the day 
without headaches or hunger pangs.

Conserve water
Staying hydrated is essential for good 
health in Ramadan. Make sure you 
drink plenty of water at Suhoor, then 
stick to cool, shady environments 
throughout the day. Avoid diuretics such 
as caffeine which can be dehydrating. 
Remember that fruits, vegetables, 
soups and stews also have a high 

water content, and will help your body 
replenish fluids lost throughout the day.

avoid overeating
Although tempting to dive headlong 
into a buffet at Iftar, your stomach 
will have shrunk during fasting and 
won’t be prepared for a heavy meal. 
To avoid indigestion and heartburn, 
follow the Sunnah: break your fast with 
dates, after the Maghrib prayer have 
a light starter such as soup followed 
by a healthy and balanced dinner. Over 
indulging will lead to weight gain and 
an irritable digestive system.

FigHt tHe Fat
Weight gain is a common complaint 
during Ramadan. Family gatherings 
usually aren’t complete without sweet 
treats, and two heavy meals often 
add up to more calories than the 
three balanced ones consumed over a 
normal day. Choose dates and fruit to 
satisfy a sweet tooth and curb sugar 
cravings. Avoid sugary drinks and 
meals high in simple carbohydrates 
such as white bread, which will leave 
you hungry again quickly. Balance 
your plate with protein, complex 
carbohydrates such as oats and beans 
and plenty of fresh vegetables, then 

When Ramadan falls in the summer months, fasting can be 
especially tough – follow Emirates Review’s tips to stay healthy 
during the Holy Month.

Happy, healthy fasting

you’ll have all the nutrients you need – 
and no room for desert!

sleep well
Fatigue is another common complaint 
during Ramadan, with late meals and 
early starts disrupting normal sleep 
patterns. If you can, try and grab a 
power nap during the day, or just 
before Suhoor. Avoid spicy, sugary 
and fatty foods in the evening, as your 
body will struggle to digest these while 
you’re trying to sleep. Do not smoke or 
drink caffeine, as these are stimulants 
which will also keep you awake when 
it’s time to sleep. Light exercise such 
as a half-hour stroll in the evenings will 
also help you get the shuteye you need.

HealtH First
If you are pregnant, diabetic or suffer 
from chronic kidney disease, consult 
your doctor before fasting to ensure it 
is safe for you to do so. 
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I f you want to escape from the 
hustle and bustle of the city without 

compromising on convenience, Mafraq 
Hotel boasts one of the best locations in 
the city. The four-star property is situated 
in the peaceful outskirts of Khalifa City B 
and is a mere 10 minutes from Abu Dhabi 
International Airport, 20 minutes from all 
the city’s main attractions, such as the 
Sheikh Zayed Grand Mosque, the Abu 
Dhabi National Exhibition Centre and Yas 
Island, and an hour’s drive from Dubai.

Mafraq hotel is where different 
social, cultural and business groups 
come together. Since its beginning, 
Mafraq Hotel Abu Dhabi has been a 
meeting point for local, national and 
international social events.

Mafraq Hotel Abu Dhabi comprises 
250 modern, spacious and comfortable 
rooms all offering tranquil garden or 
pool views. It has 195 deluxe rooms, 
which feature king size or twin beds, 
private balconies and high speed 

Want to be away from the noise but close to the action? Mafraq Hotel in Abu Dhabi is perfectly placed 
for a quiet but convenient stay in the UAE’s capital.

urban retreats in town and is a perfect 
meeting point for social gatherings. 
Its sleek interior creates the perfect 
environment to enjoy a wide range of 
beverages and snacks, while enjoying 
the latest sporting action being shown 
on one of the bar’s many screens.

The Rimal Bar serves international 
and Arabic snacks in an authentic 
atmosphere. Open daily, Rimal Bar is 
the perfect hideaway for a quiet drink 
after a long day. Keeping things simple, 
the Oasis Courtyard Pool Bar offers 
everyday drinks, a selection of salads, 
sandwiches and snacks. A collection of 
classic freshly prepared cocktails can be 
enjoyed while relaxing on a sun lounger.

Whether coming for business 
or leisure, Mafraq Hotel caters for 
everyone. 

internet access. It also offers 50 
executive rooms which come with the 
added benefits of valet parking, daily 
newspapers and access to the Executive 
Lounge. Four executive suites are also 
on offer for a more spacious stay. 

The Emiri Suite offers 260 square 
metres of luxurious accommodation, 
with separate bedroom, living room, 
dining room and 3 terraces. To make it 
more special, the hotel’s corner rooms 
have been conceptualised by renowned 
interior designers. Each room is unique 
and features a high level of comfort 
with an extra touch of sophistication.

The hotel offers five food and 
beverage outlets. The Burlington Grill 
serves international grilled delicacies 
in a family-friendly atmosphere. The 
Olive Branch restaurant offers an 
abundance of fresh food from around 
the Mediterranean and offers an all-day 
buffet for breakfast, lunch and dinner. 

Hunter’s Bar is one of the newest 

Meeting point

For more information visit 
www.mafraq-hotel.com
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The sound of music

The Elite Music Institute in Abu Dhabi is truly unique, and is on a 
mission to produce a new generation of dedicated musicians.

E ven babies in the womb are said 
to respond to music. Studies 

suggest that unborn babies exposed to 
classics such as Mozart and Beethoven 
grow up more intelligent. Learning an 
instrument is said to improve memory 
and coordination, and children who are 
taught music tend to excel in maths 
and foreign languages.

However, many children give up 
on an instrument after a short period 
of time. Parents often despair as 
expensive instruments are left to gather 
dust after just a year or two. In this 
age of iPads and instant gratification, 
it seems many young people lack the 
discipline required to become proficient 
in an instrument.

ARTS&CULTURE

MUSICAL DEDICATION
This is where the Elite Music Institute 
of Abu Dhabi is different. Its founder, 
Marina Zamfir, set up the school in 
2006, determined to motivate children 
to become intelligent and cultured 
adults, as well as accomplished 
musicians. Her approach has been 
overwhelmingly successful.

Out of the school’s 150 or so pupils, 
80 per cent will stay with the institute’s 
5-8 year programme until graduation – a 
rarity in the region. “The education we 
offer is fully academic,” said Marina. “For 
most, music is an extracurricular activity. 
My school is structured differently; 
children have a variety of music subjects 
and take part in concerts and workshop 

events. That’s why parents are required 
to bring their child to the school 2-3, 
sometimes even 4-5 times a week. This 
is not easy, but this sort of consistency, 
practice and discipline brings motivation 
and quality, after which every child can 
be proud of his or her talent and praised 
for their effort. 

“This is why the school is unique, 
but it is not for the majority. From 
another side, I see how talented 
children are, especially Emirati 
children and those from Arab 
countries. They have absolute rhythm, 
musical aptitude and an interest in 
music, which are all necessary in 
music education. I am amazed by this 
and this is my main motivation for 
continuing to improve my school and 
expand its reach, because our children 
deserve to realise their talents.”

The institute is selective about 
who can join; places are usually 
awarded based on music abilities 
and the commitment of parents. 
Children must audition and parents 
are interviewed to make sure they 
understand what’s involved.

Children can join from the age of 
4, as part of the school’s preparatory 
music programme. This gauges a 
child’s natural ability and gives them 
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a sound introduction to music. From 
the age of 5, children will start the 
school’s introductory and development 
programme. When they become 6, 
formal education begins. From then 
on, children attend practical lessons, 
music theory, music appreciation and 
concert-performance training. At the 
end of year almost all students have an 
annual test, as well as optional exams 
with the British Music Examination 
Board, Trinity, or ABRSM.

According to Marina, the optional 
exams are appealing for those looking 
to gain credit on university applications, 
or those wishing to reach Russian 
standards, which remain the highest in 
the music education world.

PERFORMING ART
In addition, the school puts on up 
to 3 concerts a year. “We do many 
concerts,” said Marina. “It is one of 
the strongest motivational factors for 
students. It gives students a chance 
to be proud of themselves and an 
idea of their own ability and potential. 
All students must have the chance 
to perform. It is an essential part of 
the students’ musical education. And 
at the same time our students are 
ambassadors for promoting culture and 
music, which are a common language 
between human beings.” 

Clearly the institute’s pupils believe 
the hard work is worth it, as the vast 
majority will stay with the school until 
graduation. “I am very proud of the 
school, because 80 per cent of children 
who start with us will stay with us right 
up to graduation,” said Marina. “This is 
a very good indication that the school 
is going the right way. It is really rare, 
because most children will learn an 

instrument for one or two years and 
then stop.  We give enough motivation 
and professional support so they feel 
confident to carry on in a happy and 
enjoyable way.”

BEYOND COMPARE
The Elite Musical Institute lives up to 
its name by producing musicians set 
apart by quality and dedication. “You 
can always distinguish one of our 
students,” said Marina proudly. “They 
are in a different league.” 

Marina is dedicated to producing 
professional-standard musicians in 
UAE and is looking to expand the 
school’s presence. “We are looking 
to open a branch in Al Ain, due to 
the success that the institute has 
witnessed in Abu Dhabi,” she said.

However, she stressed that the 
arts must be supported if they are to 
thrive in the emirates. “We are looking 
for support from the Government or a 

“Culture without civilisation is never 
successful while civilisation without 
culture is self-destructive.” His 
Highness Sheikh Zayed Bin Sultan Al 
Nahyan considered education among 
the priorities of progress. He said 
openly that the youth are the real 
wealth of the nation. He was overly 
generous when it came to education-
related projects that aspired for the 
gradual improvement of education 
in order to prepare a new generation 
capable of contributing to the 
progress of the nation.  
- Quoted from homepage of Ministry 
of Education

suitable investor,” said Marina. “Music 
education should always be supported – 
it’s not a business in the strictest sense 
of buying and selling. It is an investment 
in future talent. Music education 
everywhere needs support.” 

  OUT OF THE SCHOOL’S 150 OR SO 
PUPILS, 80 PER CEnT WILL STAY 
WITH THE InSTITUTE’S 5-8 YEAR 
PROGRAMME UnTIL GRADUATIOn 
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Willing volunteers

Since it started five years ago, Takatof has amassed an army of 
volunteers doing good works at home and abroad

Takatof was established by The 
Emirates Foundation in 2007 to 

raise awareness of those in need in 
the community and to empower and 
encourage young people to take part in 
voluntary work to help them.

Takatof offers the nation’s youth 
meaningful opportunities to volunteer 

community programmes that serve those 
least able to help themselves. Embracing 
a commitment to social responsibility 
and public service, an adherence to 
strict integrity and ethics and community 
involvement helps to strengthen the 
fundamentals of the programme.

Inspired by HH Sheikh Mohammed 
Bin Zayed Al Nahyan, Crown Prince of Abu 
Dhabi and Deputy Supreme Commander 
of the UAE Armed Forces, Takatof is a 
voluntary social programme designed 
by the Emirates Foundation to foster a 
culture of volunteering throughout the 
United Arab Emirates. Takatof mobilises 
people and resources across the nation to 
deliver creative and sustainable solutions 
for proven community needs.

In the five years since its inception 
it has established and developed 
relationships with a wide range of 
organisations and communities who 
need volunteers to support their work.

Takatof has been making a positive 
difference to lives in many areas of 
the country. Over the last 5 years, 
it has helped thousands of young 
people to give something back to their 
community by volunteering.

for important social causes, thereby 
encouraging public service. Takatof 
youth are ambassadors of the nation 
representing a culture of support and 
strength of society’s core values.

The organization particularly offers 
young people vast opportunities to 
volunteer for humanitarian, social and 
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Takatof offers 5 types of 
programmes:

Takatof Environment 
These projects aim to spread 
awareness and build an 
environmentally-conscious culture 
among UAE youth through engaging 
them in environmental projects.

Takatof Makeover
Takatof Makeover projects provide 
UAE youth with an opportunity to help 
maintain and renovate community 
centres and homes of underprivileged 
families with the aim of enhancing 
their quality of life.

Takatof Ramadan
Takatof Ramadan projects spread 
the value of social responsibility 
through volunteering and engaging 
UAE youth in community projects 
during the Holy month of giving. 
The projects enable volunteers to 
give back to the community and in 
particular to children, elderly and 
underprivileged low-income families 
in the UAE.

The Takatof Volunteer Essentials 
Certificate
This accredited volunteer training 
programme is the first of its kind, 
which aims to introduce youth to the 
essential pillars of volunteering. It 
offers training in 8 modules (in-class 
and participating in a volunteering 
project). A range of specialist skill 
development training workshops are 
offered to UAE youth to enhance their 
volunteering capacities.

Volunteer Mentor Project
This is a new initiative aimed at 
encouraging and motivating Emirati 
youth through the shared knowledge 
and experience of senior community 
mentors, who have made positive 
contributions to society. Through its 
educational and inspiring setting, the 
aim is to enhance the volunteering 
experience of Takatof members, 
building their awareness of community 
needs and sharpening their skill-sets. 
By connecting UAE youth to positive 
role models, the organization aims 
to establish a proactive platform for 
them to be engaged in supporting 
the community. It promotes a lifestyle 
where community service is the 
norm, while simultaneously providing 
opportunities for senior members of 
society to give back to the community.

Do you know someone who wants 
to make a difference? Here are 
some Frequently Asked Questions 
about Takatof:

Why should someone volunteer?
• To gain valuable life experiences 

and skills that will serve them for 
the rest of their lives

• To help those in need
• To give back to their community and 

the UAE
• To help solve social problems
• To learn more about an activity that 

interests them

• To use the volunteer experience to 
build their CV

• To make new friends

Where can someone volunteer?
• In social service centres
• Universities
• Sports and social clubs
• National campaigns
• Corporate organisations

Does Takatof provide training?
Takatof offers core volunteer training to 
help volunteers become more effective. 
It provides workshops, specialised 
training sessions, and one might 
receive “on the job” training.

Where can someone sign up?
Anyone can register as a volunteer by 
completing a Join Now Form at www.
Takatof.ae. After that, they will begin 
the process towards the world of being 
a volunteer.

Does a volunteer get paid?
No, a volunteer gives back to the UAE 
community which is of high value, and 
attains precious life knowledge and 
skills that will constantly enhance 
development.

Why volunteer abroad?
Volunteering abroad is a rewarding 
experience and can help career 
prospects. Not only do volunteers 
increase their skill base, work 
experience and international contacts, 
but also employers often look 
favourably upon those who are willing 
to go outside of their comfort zone and 
give up their time to assist others.

Does a volunteer need 
qualifications?
Generally, the only requirement for 
volunteers is to be fluent in Arabic and 
sometimes in English. However, there 
are other requirements based on  
each opportunity. 
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Events Calendar Upcoming events in the UAE to put in your diary…

6 & 8 July - Finance House Annual 
Corporate Suhours 2014
Finance House holds these annual events 
as a token of appreciation to its loyal 
Customers in Abu Dhabi and Dubai for their 
continuous and unwavering support.
Venue: 6 July - The St. Regis Abu Dhabi, UAE
           8 July - The Ritz-Carlton, DIFC, Dubai, UAE

17-27 July, Ramadan Night Market
Held in Dubai over 11 nights of Ramadan, 
the Ramadan Night Market will host a 
number of retailers from across the world, 
offering a diverse variety of products to a 
dynamic community from Dubai and the  
rest of the UAE.
Venue: Dubai World Trade Centre, Dubai, UAE
www.ramadannightmarket.com

25-26 August, Chinese Visitor Summit
Meet carefully selected and pre-qualified 
Chinese Buyers at the Third Annual edition 
of the Chinese Visitor Summit, the only event 
for high value, pre-scheduled face-to-face 
meetings with top-tier travel buyers  
from China.
Venue: Rosewood Abu Dhabi, UAE
www.chinesevisitorsummit.com

2 August-5 September,  
Dubai Summer Surprises
Dubai Summer Surprises (DSS) was 
launched in 1998 to position Dubai as an 
international summer destination. The 
festival is one of the highlights of the city’s 
summer calendar with GCC residents and 
other tourists flocking to the city, looking 
for bargains in over 6,000 stores that are 
participating in this annual event.
Venue: Retailers across Dubai, UAE
www.summerisdubai.com

8-10 September, GIS Forum MENA 2014
Regional Geographic Information Systems 
(GIS) professionals from municipalities, 
oil and gas, utilities, transport, telecoms, 
security, education and healthcare sectors 
gather to share knowledge and best 
practices for GIS. Key conferences include: 
‘Developing Smart City initiatives with a 
spatial data interface.’
Venue: TBC, Abu Dhabi, UAE
www.gisforummena.com

15-16 September, Smart Living City
Under the patronage of His Highness 
Sheikh Hamdan Bin Mohammed Bin 
Rashid Al Maktoum, Crowne Prince of 
Dubai, Smart Living City Dubai 2014 aims 
to bring together the best minds and 
technology to improve the future of Dubai 
and the world. The conference will include 
participants from the Government of Dubai, 
Stanford University, MIT, 500 Startups, 
Dubai Silicon Oasis Authority and more.
Venue: Jumeirah Emirates Towers, Dubai, UAE
www.smartcityliving.com
 
27 September - 4 October, 
GITEX Shopper 2014  
The Middle East’s largest consumer 
IT and electronics show is back for its 
second season this year year, featuring 
technology, communication and 
entertainment products.
Venue: Dubai International Convention 
and Exhibition Centre, Dubai, UAE
www.gitexshopperdubai.com

28-30 September, RTEX - Robot 
Technology Exhibition DUBAI 2014  
RTEX is the first event of its kind in 
the MENA region exhibiting the latest 
innovations in Robotics and Automation.
Venue: The Meydan Hotel, Dubai, UAE
www.rt-exhibition.com

28 September - 1 October, RESCON 2014
The Red Sea and Gulf Bunkering 
Conference is the comprehensive 
business gathering of bunker 
professionals focused on the Red Sea and 
Gulf region. This year it includes North 
and East Africa, India and Pakistan.
Venue: TBC, Dubai, UAE
http://rescon.iirme.com

PUBLIC HOLIDAYS AND OCCASIONS
28 June to 27 July, Ramadan 2014  
(dates dependent on moon sighting)
One of the most important and reflective 
times in the Islamic calendar, the Holy 
month of Ramadan commemorates the 
revelation of the Holy Quran.

28-30 July, Eid Al Fitr  
(dates dependent on moon sighting)
Eid Al Fitr, also called the Feast of Breaking the Fast, is 
the Islamic religious holiday that marks the end of the 
Holy month of Ramadan.
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The lighter side
It’s good to end things with a smile.

Weird and wonderful new 
species discovered in 
Southeast Asia
 
Three hundred and sixty seven new species have been 
documented in Southeast Asia, including a giant flying 
squirrel and a fish that mates head-to-head. A new report 
on the Greater Mekong region, named Mysterious Mekong, 
also documented skydiving gecko, an eyeless cave-dwelling 
spider and a green flying frog which uses large webbed 

hands and feet to glide between treetops, reported Sky News. The new species include 
290 plants, 24 fish, 21 amphibians, 28 reptiles, 3 mammals and 1 bird.

Google building self-
driving cars

Just imagine: You can take a trip downtown at 
lunchtime without a 20-minute buffer to find a 
parking spot. Seniors can keep their freedom even 

if they can’t keep their car keys. As for drunk and 
distracted driving, that's history. Google is now exploring what fully self-driving vehicles 
would look like by building some prototypes; they’ll be designed to operate safely and 
autonomously without requiring human intervention. They won’t have a steering wheel, 
accelerator pedal, or brake pedal… because they don’t need them. Google’s software 
and sensors do all the work. The vehicles will be very basic — Google said it wants to 
learn from the prototypes and adapt them as quickly as possible — but they will take 
you where you want to go at the push of a button. And that’s an important step towards 
improving road safety and transforming mobility for millions of people.

Sports drink company 
set to be first to 
advertise on moon

Sports drink manufacturer Otsuka is bravely 
going where no brand has gone before. The 
Japanese company is set to send a branded 
can into space, which will land on the moon 
in 2015. The drink will be packed in powder 
form inside a special titanium can designed 
to endure the impact of launch and landing, 
reported Sky News. Messages from 38,000 
children from Japan and overseas will be 

inscribed on the can, 
which will weigh 

around 1kg.

Pet cat saves boy from 
vicious dog attack
A tabby cat has been hailed hero after 
a video of it saving a four-year boy from 
a vicious dog went viral on the internet. 
The video, captured on a home CCTV 
system, shows a dog pouncing on the 
little boy and taking a bite out of his leg 
while he was riding his bicycle. Tara 
the cat launched herself at the dog, 
hitting him on the side, and chasing 
him away. The boy needed 10 stitches 
to his leg but, thanks to his hero cat, it 
wasn’t any worse.

Mummies unwrapped by CT scanners
Hospital CT scanners, usually reserved for the living, have unlocked the secrets of eight 

Egyptian mummies for the first time. The British Museum in London has harnessed 
the latest advances in medical science and engineering and applied them 

to the study of ancient human remains. The first mummy entered the 
Museum’s collection in 1756, but for the past 200 years none of the 

mummies have been unwrapped. The scans reveal that the 
ancient civilisations were afflicted with many maladies 

similar to those of today, including tooth abscesses 
and high cholesterol. The discoveries will be used in 
a new exhibition, which will emphasize on different 
aspects of life and death in the ancient Nile Valley.




